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1. [bookmark: _Toc6486589]Executive summary
The 2018 Victorian State election was held on Saturday, 24 November 2018 to elect the 59th Parliament of Victoria. Colmar Brunton was commissioned by the Victorian Electoral Commission (VEC) to conduct the evaluation of services at the 2018 State election. This report contains the evaluation of services related to voters at the election. A separate report contains the findings of the experiences of candidates and their parties. 
Satisfaction with voter services overall
More than eight in ten voters were satisfied with their overall voting experience at the 2018 Victorian State election (84%). In terms of ratings of government services in general, this represents a very high level of satisfaction, of which the VEC can be justly proud. 
In particular, Culturally and Linguistically Diverse (CALD) voters were most satisfied with the services they received (90% satisfied). Voters using the new e-mail voting service were least satisfied (68%). 
The VEC is to be praised for the high level of service provided to both English-speaking and CALD voters, though it could review the current email voting arrangements for future elections. 
Recall of VEC information
Over eight in ten (85%) voters recalled any information from the VEC in the lead-up to the election, a significant increase over the 2014 State election finding (79%). Again, this represents a very high rate of recall for a single channel of communication. 
Telephone, postal and e-mail voters were least likely to recall information from the VEC (64%, 76% and 57% respectively). For some, this is likely due to being away from Victoria at the time of the election. However, it is possible that more targeting is required for telephone voters who were likely to have been present in Victoria at that time. 
Voters most commonly recall traditional media channels such as TV and mail (35% and 32% respectively). ‘New media’ channels such as apps, social media and streaming sites were substantially less commonly recalled (all less than 10%). 
This is not to say that newer forms of communication should be disregarded. Rather, that spend on these media should be monitored in the future as their use becomes increasingly common.
Seven in ten voters perceived the VEC’s communications to be effective – an acceptable, though not an exceptional result (70%). 
The key message take-outs from VEC communications were procedural – specifically, the date of the election and how to vote (68% and 52% respectively). More ‘emotive’ messaging around the importance of voting, and how voting shapes Victoria were less commonly recalled (37% and 38% respectively). 
This is not necessarily a negative finding – knowledge of where, when and how to vote is vital to an informed voter base. However, the VEC may wish to consider stronger messaging around the importance of voting in future election communications. 


The VEC Guide and website
Four in ten of all voters read the Election Guide (41%). Of those that had read the Guide, almost all thought that it contained useful information (93%). The Guide was particularly helpful for CALD voters (97%) – a finding that reinforces the high level of service that the VEC is providing to CALD voters, as seen for overall satisfaction. 
Three quarters of all voters were aware of the VEC website (78%) and almost half of all voters had used it in the lead-up to the election (45%). Over eight in ten voters who used the website thought that the information it contained was useful (85%). Again, this is an excellent result given the number of different audiences that this resource has to cater for. 
It may be of note that the lowest rating received for the website came from email voters (77%) – perhaps the voter group who would be in greatest need of online information as they were likely to have been out of the state at the time of the election. 
Only three in ten voters were aware of the Election Hotline (36%) - substantially lower than both the Guide and the website. Of those that were aware of the Hotline, only 7% had called it, equating to a very small proportion of all voters. Those that used the Hotline were generally satisfied with wait times (87%) though less satisfied with the actual quality of the information (66%). 
The relatively low awareness and usage of the Hotline is not necessarily a negative finding, even though the resource is a relatively costly one. The services provided by the Hotline are likely to be in great demand and need by voters who need additional support to vote and cannot use less costly avenues of support such as the website. 
Voting services
In terms of specific modes of voting:
The majority of both early and on-the-day voters were satisfied with the voting centre – though early voters were more satisfied at (87%) than on-the-day voters (78%);
These levels of satisfaction were consistent with the high satisfaction ratings from the 2014 State election evaluation; 
· VEC staff at the centres were particularly praised (89% satisfaction) – another area of service where VEC clearly excels;
· The most common suggestion for improvement was a reduction in waiting times; 
· Signage appeared to have been an issue in the 2018 State election, receiving the lowest satisfaction ratings of all measures (75%) - a substantial decrease in satisfaction compared with the 2014 State election (83%); 
Email voters were generally satisfied with the process of receiving their ballot papers (75%), though substantially less satisfied with the process of returning them (47%); 
· As noted previously, the email voting process used in 2018 should be reviewed for the next election (a fact already discussed with the VEC for this project); 
Almost all users of Telephone Assisted Voting (TAV) were satisfied with this mode of voting (93%); 
· Again, the greatest opportunity for improvement to TAV is waiting times; 
Most postal voters were satisfied with the information they received about postal voting and the ease of the postal voting process (both 87%); 
· Continuing the trend of ‘timeliness suggestions’, the most common cited area for improvement related to the timing of sending information and postal ballots; 
Overall, provisional voters were less satisfied with their election experience (71%) compared with all voters (84%). Most provisional voters were not aware that they were not on the roll on election day (86%); half of provisional voters recalled that it took less than 20 minutes to be added to the roll (53%), while the remainder recalled the process to take more than 20 minutes. 
Services for voters with additional support needs – voters with disability
Overall, 8% of all voters identified as having a disability. Of these, 23% indicated that they required assistance to vote. 
Six in ten voters who got support for a disability were satisfied with the assistance they received (60%). Most commonly, causes for dissatisfaction were a perceived lack of resources and infrastructure to support their needs (magnifiers, comfortable seating, low tables etc.). 
Investment in such resources could be a focus for future investment. 
Services for voters with additional support needs – CALD voters
The findings from this survey suggest that in fact, very few voters require in-language assistance to cast their vote. Specifically:
12% of all voters identify as CALD (speak a language other than English as the primary language in the home); 
… of these, 10% of CALD voters required language assistance to vote (i.e., 1% of all voters); 
… of these 9% required support from a multi-lingual VEC staff member (i.e., one ninth of 1% of all voters) – the remainder only required the assistance of a family member or friend. 
Relatively few CALD voters recalled seeing information in their language during the election period (11%). Those few CALD voters that did recall seeing in-language communications were generally satisfied with its quality (81%). 
It is obviously very important to provide language support to the very small number of voters who require it. The quality of cultural and language support provided by the VEC has already been noted. CALD voters were among the most satisfied of all voter groups across almost all measures. 
Findings from media tracking
In addition to an evaluation of services at the election, Colmar Brunton also tracked advertising awareness of VEC communications in the four weeks leading up to the State election among younger voters (18-29 years). Each week n=250 responses were collected from younger voters. Key findings from this tracking study included: 
This study showed that awareness of the VEC’s communications was very high (though it peaked approximately two weeks before the election) and that the communications were effective in informing younger voters about the election itself. However, it is less likely that the communications impacted on younger voters’ intention to vote, or their attitudes towards the importance of voting.
1. [bookmark: _Toc515288048][bookmark: _Toc1731317][bookmark: _Toc6486590]Methodology 
1. [bookmark: _Toc6486591]Questionnaire design – All voters
In order to evaluate the services to voters at the 2018 Victorian State election a modular questionnaire was used. This questionnaire was tailored to the experience of individual voters depending on their experience leading up to and during the 2018 Victorian State election. The results of each component are presented together in this report. [image: ]
[bookmark: _Toc6486592][bookmark: _Toc515288049][bookmark: _Toc437600675][bookmark: _Toc1731318]Media tracking for younger voters
Additionally, Colmar Brunton conducted a separate survey of young voters to track their awareness of communications in the lead-up to the elections, and the impact that communications had on their attitudes towards voting. A summary of these findings is contained in Appendix 1. 
1. [bookmark: _Toc6486593]Research sample 
The findings in this report are based primarily on an online survey of Victorian voters. The VEC provided the sample list to Colmar Brunton, who sent email invitations to potential respondents. Users of telephone assisted voting were contacted by telephone to complete a CATI survey (computer assisted telephone interview). The fieldwork was conducted between 20 November and 7 December 2018. In total n=3,530 surveys were completed across the following voter types;
	Voting method
	n=
	Mode

	Ordinary and absent voters, who voted in-person on election day
	(n=2,282)
	Online

	Email voters, who received their papers via email and returned by post
	(n=272)
	Online

	Postal voters, who received and returned their papers via post
	(n=357)
	Online

	Telephone Assisted Voters, who voted over the phone
	(n=106)
	CATI

	Early voters, who voted in-person prior to election day
	(n=263)
	Online

	Provisional voters, who enrolled and voted at a voting centre before or on election day
	(n=50)
	Online



1. [bookmark: _Toc6486594][bookmark: _Toc515288050][bookmark: _Toc1731319]Data weighting
Total figures presented in this report have been weighted. Weighting was primarily based on voter type, to accommodate for the proportion of each voter type from the survey compared to the proportion of each voter type in the population. The weight factors used are listed in Appendix 3 of this report. 
Minor weights were also applied to ensure age, gender and location were represented proportionally under the 2016 Australian Bureau of Statistics Census. 


1. [bookmark: _Toc6486595]Reading this report
2. [bookmark: _Toc515288051][bookmark: _Toc437600676][bookmark: _Toc1731320][bookmark: _Toc6486596]Interpreting quantitative findings
Throughout the report, types of respondents are consistently marked with icons in tables and charts for easy identification. Where applicable, the total sample of all voter types is also shown;All voters

	Individual voter types

	[image: ]
Ordinary
voters
(includes absent and provisional)
	[image: ]
Email
voters
	[image: ]
Postal
voters
	[image: ]
Telephone
voters
	[image: ]
CALD
voters
	[image: ]
Early
voters


2. [bookmark: _Toc515288052][bookmark: _Toc1731321][bookmark: _Toc6486597]Single and multiple response questions 
Respondents answering single response questions (SR) were only allowed to select one response option, therefore percentages in these charts will add to 100%. Respondents answering multiple response questions (MR) were allowed to select more than one response option if they desired, and as a result percentages in these charts may add to more than 100%. 
2. [bookmark: _Toc515288053][bookmark: _Toc1731322][bookmark: _Toc6486598]Determining who answered a question 
Information pertaining to who answered each question is presented below each chart or table, as indicated by the ‘Base’. 
2. [bookmark: _Toc515288054][bookmark: _Toc1731323][bookmark: _Toc6486599]Sorting of results 
In all tables, rows are sorted from most frequent response to least, and columns are sorted by total responses. In all charts, statements are sorted from highest to lowest ratings. 


[bookmark: _Toc6486600]Overall satisfaction with voting services
All voters, regardless of their mode of voting, were asked to rate their satisfaction with their overall voting experience. 
More than eight in ten voters were satisfied with their overall voting experience at the 2018 Victorian State election (84%), with only one in twenty expressed a level of dissatisfaction (6%).
Significantly more voters who are from CALD backgrounds were satisfied with their overall voting experience when compared with voters generally (90%). 
Considering the different voter types, significantly fewer ordinary voters were satisfied (81%), as were those who received their ballot papers via email (68%).
	[bookmark: _Toc6487074]Figure 1:	Overall satisfaction with voting services
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	(n=2,532)
	(n=272)
	(n=357)
	(n=106)
	(n=353)
	(n=263)

	Q81	And considering all aspects of the 2018 election, how satisfied or dissatisfied were you with your overall voting experience? 
This includes the process leading up to the election and your experience voting. Please rate on a scale from 1 to 10, where 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’.
Base: 	All voters, don’t know responses excluded (n=3,530)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total. 
              Ordinary voters includes Absent and Provisional voters.





[bookmark: _Toc6486601]Information recall
All voters were asked about their recall and satisfaction with information about the election.
[bookmark: _Toc6486602]Overall information recall
The majority of voters recalled seeing communications from the VEC leading up to the election (85%). Significantly more ordinary voters recalled seeing communications (88%). Those who voted by post, telephone or via an email ballot were significantly less likely to have seen any communications from the VEC (76%, 64% and 57% respectively). 
	[bookmark: _Toc6487075]Figure 2:	Awareness of VEC communications
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	Q17	In the period leading into this election, did you see or hear any communications by the Victorian Electoral Commission? 
Base: 	All voters (n=3,549)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486603]Channels recalled
The most commonly recalled channels for information from the VEC were from traditional media sources such as TV and post. ‘Newer’ forms of digital media such as video sharing sites were far less commonly recalled. 
Of those who saw VEC communications, one third recalled seeing television advertising (35%) and the same proportion recalled information received via post (32%) a smaller proportion recalled received emails from VEC (31%) – these two media are likely related to Voter Alert from VEC. 
One quarter also recalled receiving text messages from the VEC (26%), while just under one in six heard radio advertisements (15%). Very few recalled online channels such as the VEC website, video-sharing sites or music streaming sites (1% each) 
[bookmark: _Toc6487076]Figure 3:	Recall of election communication channels (prompted)
Voter Alert

Q18	Where did you see or hear that communication from the Victorian Electoral Commission? Please write all the places you saw or heard communications.
Base: 	All voters, who saw communications from VEC (n=2,959)
Voters only recognised more modern communication channels such as SMS ‘Voter Alert’ after prompting. When prompted by name, two in five voters who saw communication from the VEC recognise having received VoterAlert messages, including those sent via email and SMS (43%). Slightly fewer also recognised having seen communications on free to air TV (40%). 
Three in ten also recognised having heard radio ads (29%), and one quarter in newspaper ads (24%).
[bookmark: _Toc6487077]Figure 4:	Recognition of election communication channels

Q19	And did you hear or see any communication anywhere else? Please select all that apply, include any you may have mentioned earlier.
Base: 	All voters, who saw communications from VEC (n=2,959)



Ordinary voters were significantly more likely to recognise a number of VEC communications, most prominently VoterAlert messages (49%). The VEC website was more likely to be recalled by email and CALD voters (44% and 22% respectively). 
[bookmark: _Toc6487078]Figure 5: 	Top five prompted sources of information for different voter cohorts
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Q19	And did you hear or see any communication anywhere else? Please select all that apply, include any you may have mentioned earlier. Note: ■ indicates sub-group is significantly higher at 95% confidence when compared to the total.
[bookmark: _Toc6486604]Message takeout
The majority of voters who saw communications from the VEC recalled the message about the date of the election (68%), while approximately half recognise information about how to vote early and enrolling to vote (52% and 51% respectively). Two fifths also recalled information about where to vote on election day (44%). Few recalled messaging about specific sources of assistance such as voting in different language, downloading an app or taking someone to the booth (6%, 3% and 3% respectively). 
[bookmark: _Toc6487079]Figure 6: 	Message takeout

Q20	Thinking about the Victorian Electoral Commission communication you saw or heard, what information did it contain?
Base: 	All voters, who saw communications from VEC (n=2,959)


The types of information recalled typically matched the mode of voting. Ordinary voters were significantly more likely to recognise messages about where to vote on election day (49%). More postal voters saw instructions for completing ballot papers correctly (42%). 
[bookmark: _Toc6487080]Figure 7: 	Top five message takeouts for different voter cohorts
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Q20	Thinking about the Victorian Electoral Commission communication you saw or heard, what information did it contain?
Note:	■ indicates sub-group is significantly higher at 95% confidence when compared to the total.
[bookmark: _Toc6486605]Effectiveness of communications
Seven in ten voters who received information from the VEC considered it to be effective at providing relevant information (70%). Only one in ten did not consider the communication to be effective (11%). Voters from CALD backgrounds were significantly more likely to find the VEC communications to be effective (79%). 
	[bookmark: _Toc6487081]Figure 8[image: ]: 	Effectiveness of communications
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	Q21	How effective was the communication you saw or heard in providing you with relevant information about the election? Please use a scale from 1 to 10, where 1 is ‘extremely ineffective’ and 10 is ‘extremely effective’?
Base: 	All voters, who saw communications from VEC, excluding don’t know responses (n=2,861)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.






[bookmark: _Toc6486606]Improvement to communications
Voters who perceived that the VEC’s communications could be improved were asked to make suggestions. One in five voters believe the VEC’s communications could be improved by having more or showing them in more places (19%). Just under one in ten felt they’d like more information on candidates and parties (8%). 
[bookmark: _Toc6487082]Figure 9: 	Reasons for effectiveness or ineffectiveness

Q22	What do you think would improve the effectiveness of the communications?
Base: 	All voters who thought VEC communications could be improved (rated 3 or lower) (n=212)

Below are examples of suggested improvements to VEC communications in the words of voters themselves. 
	“

	As I don't watch TV or read newspapers a direct text to my phone was helpful. So for me direct communication rather than a blanket approach worked.” 
– Voted on election day 

	“

	Explaining how to vote prior to the day, as instructions given by assistant was vague for a first-time voter.” – Voted on election day

	“

	I really wanted to know who and what parties were running in my electorate. I could not find this info online or through your website. I didn't know who was running until I received my ballot paper.” – Postal voter



[bookmark: _Toc6486607]Election Guide
All voters were asked about their recall and satisfaction with the Election Guide that was distributed in advance of the election.
[bookmark: _Toc6486608]Readership of Election Guide
Two in five voters recalled reading the Election Guide prior to the election (41%). Both CALD and postal voters were significantly more likely to have read the Guide (48% and 52% respectively). Conversely ordinary voters, email voters and TAV voters were all significantly less likely to have read the Election Guide (38%, 25% and 30% respectively). 
	[bookmark: _Toc6487083]Figure 10: 	Read Election Guide
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	Q82	Do you recall reading the Election Guide prior to the Victorian state election? 
Base: 	All voters (n=3,549)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486609]Usefulness of Election Guide
Of those voters who read the Election Guide, the majority agreed it contained useful information about voting in the election (93%). A greater proportion of CALD voters agreed it was useful (97%). Conversely TAV voters (who were typically vision impaired) were significantly less likely to consider the Guide to contain useful information, the lowest of all voter cohorts (84%). 
	[bookmark: _Toc6487084]Figure 11: 	Usefulness of Election Guide
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	Q23	Did the Election Guide provide you with useful information about voting in this election?
Base: 	All voters who recall reading the Election Guide (n=1,373)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486610]Most useful information in Election Guide
Voters who read the Election Guide were asked to identify what was the most important information for them. Three in ten identified information on where to vote as being most important (31%) and one quarter identified how to vote correctly (25%). One in six considered when to vote and what to do to vote before election day to be the most important information in the Guide (16% each). 
[bookmark: _Toc6487085]Figure 12: 	Most important information in Election Guide

Q24	What was the most important information for you in the Guide? (SR)
Base: 	All voters who recall reading the Election Guide (n=1,373)


Email, postal and CALD voters were more likely to consider information about how to vote correctly to be important (39%, 52% and 35% respectively). Whereas CALD voters were also significantly more likely to find information about when to vote to be important (28%).
[bookmark: _Toc6487086]Figure 13: 	Top five important Guide information for different voter cohorts
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Q24	What was the most important information for you in the Guide?
Note:	■ indicates sub-group is significantly higher at 95% confidence when compared to the total.
[bookmark: _Toc6486611]Usefulness of Election Guide
The majority of voters agree that the Election Guide was useful (88%). Very few voters disagree it was useful (2%). Perceptions of the usefulness did not vary by voter type. 
	[bookmark: _Toc6487087]Figure 14[image: ]: 	Usefulness of Election Guide
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	Q26	And to what extent do you agree that the Election Guide was useful? Please rate on a scale from 1 to 10, where 1 is ‘strongly disagree and 10 is ‘strongly agree.
Base: 	All voters who recall reading the Election Guide, don’t know responses excluded (n=1,359)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486612]Preference for future email communications
Six in ten voters who used the Election Guide would prefer to receive it via email for future elections (63%). Three in ten however would still prefer to receive the Guide via post (31%).
CALD voters, as well as those who received their papers via email were significantly more likely to prefer receiving the Guide via email (78% and 77% respectively). Whereas those who voted via TAV (who were typically vision impaired) were significantly less likely to wish to receive the Election Guide via email (31%). 
	[bookmark: _Toc6487088]Figure 15: 	Preference for future email communications
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	Q27	At future elections would you prefer to receive the Guide via email?
Base: 	All voters who recall reading the Election Guide (n=1,373)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486613]Ease of understanding Election Guide
Almost all voters who read the Election Guide found it easy to understand (92%). This finding is consistent across all voter types. Very few considered the Guide to be difficult to understand (2%). 
	[bookmark: _Toc6487089]Figure 16[image: ]: 	Ease of understanding Election Guide
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	Q25	Was the information in the Guide easy to understand? Please rate on a scale from 1 to 10 where 1 is ‘extremely difficult’ and 10 is ‘extremely easy.’ 
Base: 	All voters who recall reading the Election Guide, don’t know responses excluded (n=1,357)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.




[bookmark: _Toc6486614]Improvement to Election Guide
Most voters had no specific improvements for the Election Guide (57%). One in twenty did think the design or presentation of the Guide could be improved (6%), while a similar proportion would have liked more information on where to vote (5%). 
[bookmark: _Toc6487090]Figure 17: 	Improvement to Election Guide

Q28	And what improvements could be made to the Guide?
Base: 	All voters who recall reading the Election Guide (n=1,373)





[bookmark: _Toc6486615]Information needed
All voters were asked if they required additional information in the lead up to the election. 
[bookmark: _Toc6486616]Overall perception of information needed
Voters generally have all the information that they need. The majority of voters did not require additional information in the lead up to the election (73%). Only one in seven required more information (14%). Some voters were more likely to require more information than others, including ordinary voters (16%), email (19%) and those who voted with TAV (23%). 
	[bookmark: _Toc6487091]Figure 18: 	Overall perception of information needed
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	Q29	Was there any additional information related to voting in the election that you would have liked to receive?
Base: 	All voters (n=3,549)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486617]Types of information needed
Voters who needed more information were asked what types of information they would have liked more information on. Half would like to receive more information on candidates and parties (53%). Just over a quarter would also like information on the responsibilities of the state government (28%), preferential voting (28%), vote counting (26%) and where to vote (26%). 
Few required information on when to vote (14%) or postal and early voting (2% each). 
[bookmark: _Toc6487092]Figure 19: 	Types of information needed

Q30	What else would you have liked to receive information on?
Base: 	All voters that would like to receive additional information (n=566)



When considering the information needs of different voter types, more ordinary voters would like to receive information on candidates and parties when compared to voters generally (60% vs. 53%). No other significant differences are seen between voter types for information requirements. 
[bookmark: _Toc6487093]Figure 20: 	Top five types of information needed for different voter cohorts
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Q30	What else would you have liked to receive information on? Please select all that apply.
Note:	■ indicates sub-group is significantly higher at 95% confidence when compared to the total.
[bookmark: _Toc6486618]The VEC website
All voters were asked if they searched online for information about the State election, or if they visited the VEC’s website. A series of questions were then also asked about the experience with the VEC’s website. 
[bookmark: _Toc6486619]Any searching online during election
Half of the voters searched online for information about the 2018 State election (51%). Searching for information online tended to match the mode of voting. A high proportion of email voters searched online (81%), while significantly fewer TAV voters did so (31%). 
	[bookmark: _Toc6487094]Figure 21: 	Any searching online during election
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	Q49	Did you search online for information about the 2018 Victorian State election?
Base: 	All voters (n=3,549)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.







[bookmark: _Toc6486620]Awareness and usage
Voters were then asked specifically about the VEC website. Nearly half of voters were aware of and had used the VEC website to get information about the election (45%). However, a third were aware of the website, but did not use it (32%). 
Significantly fewer ordinary voters made use of the website (42%) and comparatively very few TAV voters used the website (29%). Those who received their papers via email were significantly more likely to use the VEC’s website (81%), as were those from CALD backgrounds (57%). 
	[bookmark: _Toc6487095]Figure 22: 	Awareness and usage of the VEC website
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	Q50	Did you know the Victorian Electoral Commission has a website, so voters could get information about the election?
Q51	Did you use the Victorian Electoral Commission website (vec.vic.gov.au) to get information about the election?
Base: 	All voters (n=3,549)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.






[bookmark: _Toc6486621]Information available on website
Of those who used the VEC website, six-sevenths were satisfied with the information it contained (85%) - only one in twenty was dissatisfied (5%).
Voters who received their ballot papers via email were significantly less likely to be satisfied with the information on the website (77%). It should be noted that these users were also some of the heaviest users of the VEC website and were likely to be most reliant on the website being away from other forms of communication such as local advertising. 
	[bookmark: _Toc6487096]Figure 23: 	Information available on website
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	Q52	Were you satisfied or dissatisfied with the information available on the website? Please use a scale from 1 to 10, where 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’.
Base: 	All voters who used the Victorian Electoral Commission website, don’t know responses excluded (n=1,591)
Note: ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.






[bookmark: _Toc6486622]Finding information on the website
Similar to satisfaction with the VEC website, four-fifths of voters found it easy to find information (83%). Only one in twenty considered it to be difficult to find information (5%). 
Voters who received their ballot papers via email were significantly less likely to find it easy to locate information on the VEC website (73%). As per the comment on the previous page, it is likely that this voter group was most reliant on the website for information. 
	[bookmark: _Toc6487097]Figure 24: 	Finding information on the website

	[image: ]All voters
83%


	Net satisfaction

	[image: ]
Ordinary
80%
	[image: ]
Email
73%▼
	[image: ]
Postal
79%
	[image: ]
Telephone
81%
	[image: ]
CALD
86%
	[image: ]
Early
88%

	(n=1,050)
	(n=220)
	(n=169)
	(n=31)
	(n=202)
	(n=116)

	Q53	How easy was it to find information on the website? Please use a scale from 1 to 10, where 1 is ‘extremely difficult’ and 10 is ‘extremely easy’. 
Base: 	All voters who used the Victorian Electoral Commission website, don’t know responses excluded (n=1,586)
Note: ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.




[bookmark: _Toc6486623]Improvements to the website
Those who were dissatisfied with the VEC’s website were asked to provide feedback on possible improvement. Three in ten would like the VEC website to contain more information about political parties and candidates (28%). One quarter would specifically like improvements to the voting centre locator (24%). One in eight would also like to have a faster browsing experience (12%) and improvements to navigation (11%). Fewer voters made suggestions in relation to information about voting in 2018, suggesting this information was sufficiently covered. 
[bookmark: _Toc6487098]Figure 25: 	Improvements to the website

Q54	And how could the Victorian Electoral Commission website be improved?
Base: 	All voters who thought the Victorian Electoral Commission website could be improved (rated 3 or lower) (n=55)

Below are specific examples of how to improve the VEC website in the words of voters themselves. 
	“

	I would have liked to check my enrolment status regarding postal voting. I am a general postal voter, but was unsure if this applied to State Elections as well as Federal. In future I think it would be helpful if my enrolment details show that I am a general postal voter.” – Voted on election day 

	“

	Information seems to be scattered around in various locations. Every time I go to the site I have to search around to find what I am after.” – Voted on election day

	“

	I found it extremely difficult to find information about how to vote when Email. only after I called VEC did I understand what I need to do when Email. The website did not make this clear at all.” – Voted via email ballot



[bookmark: _Toc6486624]Voting Centre Locator 
The Voting Centre Locator was a tool provided on the website so voters could search for voting centres across the state. Voters who had used the VEC’s website were asked about the locator. 
Usage of Voting Centre Locator
Two thirds of voters who visited the VEC website used the Voting Centre Locator (66%). Ordinary voters were significantly more likely to have used the locator (71%). Fewer email, postal and TAV voters used the locator (29%, 23% and 26% respectively), because they did not vote at a voting centre. 
	[bookmark: _Toc6487099]Figure 26: 	Usage of Voting Centre Locator
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	Q55	Did you use the Voting Centre Locator on the website?
Base: 	All voters who used the Victorian Electoral Commission website (n=1,610)
Note: ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.




Ease of use of Voting Centre Locator
Nine in ten voters who used the Voting Centre Locator found it easy to use (90%). Very few found the locator difficult to use (3%). 
	[bookmark: _Toc6487100]Figure 27[image: ]: 	Ease of use of Voting Centre Locator
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	Q56	How easy was it to use the Voting Centre Locator feature on the website? Please use a scale from 1 to 10, where 1 is ‘extremely difficult’ and 10 is ‘extremely easy’.
Base: 	All voters who have used the Voting Centre Locator feature on the website, don’t know responses excluded (n=949)
Note: ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total. 






[bookmark: _Toc6486625]Hotline
All voters were asked if they used they were aware of the VEC’s Hotline and if they had used it. A series of questions were then also asked about voter’s experience of the Hotline, had they used it. 
[bookmark: _Toc6486626]Awareness of Election Hotline
The majority of voters were unaware of the Election Hotline (59%), with only three in ten aware (36%). Awareness of the Hotline is not seen to vary between any of the voter types. 
	[bookmark: _Toc6487101]Figure 28: 	Awareness of Election Hotline
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	Q57	Did you know the Victorian Electoral Commission has an election Hotline, so voters can get information about the election?
Base: 	All voters (n=3,549)
Note: ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486627]How voters found out about the Hotline
Voters who were aware on the Election Hotline most commonly found out through the Election Guide or website (24% each). A further fifth saw free to air TV ads (19%), and one in six recall receiving a VoterAlert referring to the Hotline (16%). Very small proportions of voters found out about the VEC Hotline through newer online channels such as video sharing websites (1%) and music streaming sties (<1%).
[bookmark: _Toc6487102]Figure 29: 	How voters found out about the Hotline

Q58	How did you find out about the Victorian Electoral Commission Hotline? Please select all that apply. 
Base: 	All voters who are aware of the Election Hotline (n=1,297)
[bookmark: _Toc6486628]Usage of Election Hotline
Voters who did not vote in person were in greater need of the Hotline. Of those voters aware of the Election Hotline, one in twelve called the Hotline (7%). Voters who received their papers via email or voting using TAV were significantly more likely to have called the Election Hotline (23% and 34% respectively). Conversely, ordinary voters were significantly less likely to have called the Hotline (2%). 
	[bookmark: _Toc6487103]Figure 30: 	Usage of Election Hotline
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	Q59	Did you call that Hotline during the election?
Base: 	All voters who are aware of the Election Hotline (n=1,297)
Note: ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486629]Ratings of the Election Hotline
The small number of voters who used the Hotline were asked to review the service they received. Overall the Election Hotline was reviewed favourably by the majority who used. Almost nine in ten were satisfied with the wait time (87%) and a slightly smaller proportion were satisfied with the courtesy of the staff (83%). 
While process measures for the Hotline were highly rated, the actual quality of the information provided received lower ratings (66% satisfied). 
	[bookmark: _Toc6487104]Figure 31: 	Aspects of the Election Hotline

	

	Q60	Here are several aspects relating to your experience of the Hotline. Please rate each of these on a scale from 1 to 10, where 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’.
Base: 	All voters who called the Election Hotline, don’t know responses excluded (n=80-83).
Note: ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.






[bookmark: _Toc6486630]Election services
The following sections review the actual process of voting, as such findings are grouped by voter type. 
[bookmark: _Toc6486631]Voting centres
Voting centres were used by both ordinary and early voters and therefore these findings are presented together due to their similar experiences. 
Satisfaction with voting centres
Three in four ordinary voters were satisfied with their experience at the voting centre on election day (78%), while one in ten were dissatisfied (10%). Compared with ordinary voters, significantly more early voters were satisfied with their voting centre experience (87% vs. 78%). 
	[bookmark: _Toc6487105]Figure 32: 	Satisfaction with voting centre
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	Q31	Was your experience at the voting centre this election satisfactory or unsatisfactory? Please rate on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Base: 	All ordinary voters, (n=2,526). All early voters, (n=262). Don’t know responses excluded.





Improvements to the voting centre
Voters who were dissatisfied with their experience at the voting centre were asked to give suggestions for improvements. Wait times were the most common cause for dissatisfaction (43%). One in ten also felt the staff in the centres were unhelpful (10%), while a similar proportion felt harassed by campaign volunteers (8%). Very few voters were dissatisfied with the organisation and signage at voting centres (3% each). 
[bookmark: _Toc6487106]Figure 33: 	Improvements to the voting centre

Q32	And why was your experience at the voting centre unsatisfactory? 
Base: 	All ordinary voters who thought the experience at the voting centre was unsatisfactory (rated 3 or lower) (n=192)


Queuing at voting centres
Half of early voters did not have to queue to cast their vote (51%), compared with only one quarter of ordinary voters (28%). 
Two in five ordinary voters queued between 1-10 minutes (42%) and one in six queued for 11-20 minutes (17%). A smaller proportion believed they queued for more than 21 minutes (12%). 
One in three early voters just queued 1-10 minutes (36%), while only one in ten needed to queue for 11+ minutes (11%). 
	[bookmark: _Toc6487107]Figure 34: 	Queuing at the voting centre
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	Q33	Did you have to queue before you received your ballot papers?
Q34	And approximately how many minutes did you have to queue for?
Base:	All ordinary voters (n=2,544), all early voters (n=295)





Quality of the voting centre
The majority of ordinary and early voters were satisfied with the quality of the voting centre: 
The helpfulness and efficiency of staff were particularly well received (89% and 86% respectively); 
As was having privacy when voting (86%) and the ease of which ballot papers could be completed (83%); and 
The lowest levels of satisfaction was reported for voting centre signage, with three in four satisfied and up to one in ten dissatisfied with this aspect of the voting centre (9%). 
Significantly more early voters than ordinary voters were satisfied with a number of aspects of the centre including the helpfulness of staff (92% vs. 88%), ease of completing ballot papers (90% vs. 83%), information available about how to vote (87% vs. 81%) and layout and organisation inside the voting centre (88% vs. 80%). Note: these individual figures are not charted. 
	[bookmark: _Toc6487108]Figure 35: 	Quality of the voting centre
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	Q35	Here are several aspects relating to your experience at the voting centre. Please rate each of these on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Base: 	Ordinary and early voters who attended the voting centre, (n=2,728-2,791). Don’t know responses excluded.




How voters knew where to vote
One third of ordinary and early voters used the Voting Centre Locator in order to find where to vote (33%). One fifth used either the Election Guide (20%), or just went where they had voted in previous elections (20%). A similar proportion were told by friends and family (18%). Very few used the VEC’s resources such as the call centre or the Voters Voice app in order to find out where to vote (<1%). 
Ordinary voters were significantly more likely to vote at the same location (32% vs. 2%), whereas early voters were more likely to have seen the centre when passing by (18% vs. 8%). 
[bookmark: _Toc6487109]Figure 36: 	How voters knew where to vote

Q36	How did you know which voting centre you should go to? Please select all that apply.
Base: 	All ordinary and early voters (n=2,809)


Absentee voters
Absentee voters refers to voters who did not vote at a voting centre within their enrolled electorate. They are treated as a subset of ordinary voters. 
Absentee voters were voting outside their electorate for a number of reasons: one fifth did so as the centre was closer to their home (22%), while others were no longer living in that electorate (21%). A smaller proportion were meeting with friends and family (15%). 
[bookmark: _Toc6487110]Figure 37: 	Reasons for absentee voting

Q4	What were the main reasons you voted outside your electorate? Please select all that apply.
Base: 	All absentee voters (n=30)



Reasons for early voting
The majority of early voters did so because they perceived that voting before election day was more convenient (63%). Others voted early to avoid feeling rushed or pressured (13%), and a smaller proportion were intending to be at work on election day (8%). 
[bookmark: _Toc6487111]Figure 38: 	Reasons for early voting

Q2	Why did you choose to vote at an Early Voting Centre? Please select all that apply.
Base: 	All early voters (n=265)

[bookmark: _Toc6486632]Email voters
At the 2018 Victorian State election, voters were able to register to receive their ballot papers via email. Voters were then required to print, complete and post back to the VEC. This method is primarily offered to voters who were either interstate or overseas during the election period.
How voters found out about email voting
Three in four email voters found out about the process from the VEC website (73%). Fewer found out through family and friends (12%) and a smaller proportion by emailing the VEC (8%). 
[bookmark: _Toc6487112]Figure 39: 	How voters found out about email voting

Q12	How did you find out about receiving your ballot papers by email? Please select all that apply
Base: 	All email voters (n=273)


Reasons for email voting
Half of email voters applied for email voting out of a determination to vote in the election (49%), while one third were unable to get to an overseas or interstate voting centre (34%). One in five also found it was more convenient to receive their papers via email (22%). 
[bookmark: _Toc6487113]Figure 40: 	Reasons for email voting

Q13	Why did you apply to receive your ballot papers by email? Please select all that apply
Base: 	All email voters (n=273)


Quality of email voting
Overall, email voters were satisfied with the process of registering and receiving their ballot papers and less so with the printing and returning of the papers. Specifically the majority of email voters were satisfied with their receipt of their password email and the ballot papers/declaration form (83% and 75% respectively). Over seven in ten were also satisfied with the ease of the application process and the completion of the vote (74% and 72% respectively). 
Only two thirds were satisfied with the length of the process (67%) as well as the printing of the ballot papers (66%). Just under half however were satisfied with the folding and postage of ballot papers (47%), with three in ten dissatisfied at this process (29%). 
	[bookmark: _Toc6487114]Figure 41: 	Quality of email voting
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	Q14	Here are several aspects relating to your experience voting with an email ballot paper. Please rate each of these on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Base: 	All email voters, don’t know responses excluded (n’s ranging between 258 and 272)




Improvements to email voting
Email voters who were dissatisfied with at least one aspect of the email ballot process were asked to provide suggestions for improvement. One quarter would prefer to be able to vote entirely online (24%) and bypass the need for printing, folding and posting. One in six would like ballot papers that are easier to print and assemble (16%). 
[bookmark: _Toc6487115]Figure 42: 	Improvements to email voting

Q15	And what could be improved about the email ballot paper process? 
Base: 	All voters who thought the email ballot paper process could be improved (rated lower than 3) (n=85)


Intention to vote by email again
Two thirds of voters who received their papers by email would do so again (67%). Only one in seven state they would not vote by email again (15%), and a slightly higher proportion are unsure (18%). 
	[bookmark: _Toc6487116]Figure 43: 	Intention to vote by email again
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	Q16	And would you choose to receive your ballot papers by email again? 
Base: 	All email voters (n=273)




[bookmark: _Toc6486633]Telephone Assisted Voting
Telephone Assisted Voting is available at State elections for people who are unable to vote without assistance because they are blind, have low vision or have a motor impairment.
How voters found out about Telephone Assisted Voting
Nearly a fifth of voters who voted via TAV found out about the process through Vision Australia staff or materials (18%), while a similar proportion found out via the VEC’s Hotline (17%).
One in seven found out via friends and family (15%), and a smaller proportion found out about TAV from the VEC website (12%). 
[bookmark: _Toc6487117]Figure 44: 	How voters found out about Telephone Assisted Voting

Q37	How did you find out about Telephone Assisted Voting? Please select all that apply. 
Base: 	All TAV voters (n=106)


Previous voting before Telephone Assisted Voting available
TAV Voters who had voted in previous elections were asked by what means they have had previously voted. Half of TAV voters previously submitted ordinary votes (48%), while a third submitted postal votes at previous elections. 
Electronically Assisted Voting and braille ballot papers were the least common means of voting for previous elections (7% and 3% respectively). 
[bookmark: _Toc6487118]Figure 45: 	Previous voting before Telephone Assisted Voting available

Q38	How would you have usually voted before Telephone Assisted Voting was available? Please select all that apply. 
Base: 	All TAV voters (n=106)


Quality of Telephone Assisted Voting
The majority of TAV voters were satisfied with this form of voting overall (93%). No particular element of TAV was unsatisfactory for voters, with nine in ten satisfied with the convenience (95%), the call length (94%), wait time (92%) and the confidentiality (91%). 
	[bookmark: _Toc6487119]Figure 46:	Quality of Telephone Assisted Voting
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	Q39	Here are several aspects relating to your experience with Telephone Assisted Voting. Please rate how satisfied you were about each of these on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Base: 	All TAV voters, don’t know responses excluded (n’s ranging between 99–106).


Dissatisfaction with Telephone Assisted Voting
Very few TAV voters (n=5) were dissatisfied with at least one aspect of TAV voting, of those that were below are a selection of the suggestions for improvements. 
	“

	You had to wait a while to speak to operator, pressing numbers getting to the right person.” Voted using TAV

	“

	I was given a number and was not able to get through on that number.” Voted using TAV

	“

	It's not really private even though they don't know your name they know your number.” Voted using TAV




Intention to vote by Telephone Assisted Voting again
The vast majority of voters who used TAV would vote using TAV again (96%) and the same proportion would recommend the service to others (96%). 
	[bookmark: _Toc6487120]Figure 47: 	Future use and advocacy of Telephone Assisted Voting

	■ Yes ■ No ■ Don’t know


	Q41	Would you use Telephone Assisted Voting again?
Q42	Would you recommend Telephone Assisted Voting to others who need it?
Base: 	All TAV voters (n=106)




Comparison of voting experience
Seven in ten TAV voters considered their experience voting via TAV to be better than how they voted in previous years (70%). One quarter believe the service has remained the same (25%). Only one in twenty perceived a decline in quality of their voting experience (5%). 
	[bookmark: _Toc6487121]Figure 48:	Changes to Telephone Assisted Voting
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	Q43	Compared to previous occasions would you say that voting in this election has been a better experience than voting on previous occasions?
Base: 	All TAV voters who had voted in previous State Election, don’t knows excluded (n=101)




Suggestions for improvement 
Three quarters of TAV voters did not have any specific suggestions for improvements (75%). One in twenty would like to receive more information on political parties and candidates via TAV, more advertising for the service, or improvements to the service provided by operators (5% each). 
[bookmark: _Toc6487122]Figure 49: 	Telephone Assisted Voting improvement suggestions

Q44	Do you have any ideas on how to improve Telephone Assisted Voting or any other feedback you’d like to share? 
Base: 	All TAV voters (n=106)

Importance of voting in private
Three quarters of TAV voters thought that it is important to be able to vote in private (75%). Only one in six do not consider keeping their vote confidential to be important (16%). 
	[bookmark: _Toc6487123]Figure 50: 	Importance of voting in private
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	Q45	How important to you is keeping who you voted for confidential? Please use a scale from 1 to 10, where 1 is ‘extremely unimportant’ and 10 is ‘extremely important’.
Base: 	All TAV voters, don’t know responses excluded (n=104)




[bookmark: _Toc6486634]Postal voting
Postal voting is offered by the VEC for those who would prefer not to attend a voting centre either prior to, or on the day of election. Voters either must apply each election to receive their ballot papers via post, or be registered as a general postal voter. 
Reasons for postal voting
Two in five postal voters did so because it was more convenient than voting in person (42%). One in six were interstate for either a holiday or work on Election Day (17%), and one in ten were registered as general postal voters or had health reasons for choosing to vote by post (11% and 9% respectively). 
[bookmark: _Toc6487124]Figure 51: 	Reasons for postal voting

Q11	What were the main reasons you voted by post?
Base: 	All postal voters (n=361)


Applying for a postal vote
Three in five postal voters applied for a postal vote using the VEC website (63%). Far fewer received an application from political parties (16%) or were registered as General Postal Voters (11%). One in twenty also collected a form from a Post Office (5%). 
[bookmark: _Toc6487125]Figure 52: 	Applying for a postal vote

Q46	How did you apply for a postal vote? Please select all that apply. 
Base: 	All postal voters (n=361)

Quality of postal voting
The majority of postal voters were satisfied with the quality of postal voting. Almost nine in ten were satisfied with the information they received about how to complete the postal vote as well as the ease of the application process (87% each). Very small proportions were dissatisfied with either of these elements of postal voting (5% each). 
	[bookmark: _Toc6487126]Figure 53: 	Quality of postal voting
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	Q47	Here are several aspects relating to your experience with postal voting. Please rate each of these on a scale from 1 to 10, where 1 is ‘extremely dissatisfied and 10 is ‘extremely satisfied.
Base: 	All postal voters (n’s ranging between 358 and 359)


Improvements to postal voting
For the small proportion who were dissatisfied with an aspect of their postal voting experience, suggestions for improvement primarily involve either receiving information or ballot papers earlier.

	“

	We did not receive the correct envelope which results in our votes not being received and being returned to sender.” Postal voter

	“

	Annoying to have to wait until a late date to register. Would have been good to be able to register a few weeks earlier to be more organised and not have to worry.” Postal voter 

	“

	Postal votes info should have been sent earlier.” Postal voter 

	“

	I didn’t receive my postal vote until the day of the election.” Postal voter




[bookmark: _Toc6486635]Provisional voters
Provisional voters represent a subset of ordinary or early voters who are not on the electoral roll when arriving to vote. These voters are added to the electoral roll on the spot and vote as normal. 
Overall satisfaction with voting process
Provisional voters were significantly less likely to be satisfied with their overall voting experience, when compared to voters generally (71% vs. 84%). 84%
All voters

	[bookmark: _Toc6487127]Figure 54: 	Overall satisfaction with voting experience – Provisional voters
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	Q81	And considering all aspects of the 2018 election, how satisfied or dissatisfied were you with your overall voting experience? 
This includes the process leading up to the election and your experience voting. Please rate on a scale from 1 to 10, where 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’.
Base: 	All provisional voters enrolled on election day, don’t know responses excluded (n=49)
Note:    ▲ / ▼ indicates provisional voters is significantly higher or lower at 95% confidence when compared to the all voters.




Awareness of VEC communications
Provisional voters were also significantly less likely to have seen or heard any communications from the VEC prior to the election. Just over half saw or heard communications (56%), compared with voters generally (85%). 
However, provisional voters who recalled VEC communications perceived the same level of quality of the materials as other voter types.  
	[bookmark: _Toc6487128]Figure 55: 	Awareness of VEC communications – Provisional voters
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	Q17	In the period leading into this election, did you see or hear any communications by the Victorian Electoral Commission? 
Base: 	All provisional voters (n=50)
Note:    ▲ / ▼ indicates provisional voters is significantly higher or lower at 95% confidence when compared to the all voters.





Satisfaction with voting centre
Provisional voters had similar experience at voting centres when compared to ordinary and early voters. Seven in ten provisional voters were satisfied with their experience at the voting centre (71%). 
However, significantly fewer provisional voters were satisfied with the layout and organisation inside voting centres when compared to ordinary and early voters (67% vs. 83%).  
	[bookmark: _Toc6487129]Figure 56: 	Quality of the voting centre – Provisional voters

	

	Q31	Was your experience at the voting centre this election satisfactory or unsatisfactory? Please rate on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Q35	Here are several aspects relating to your experience at the voting centre. Please rate each of these on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Base: 	Ordinary and early voters who attended the voting centre, (n=2,728-2,791). 
Provisional voters (n=47-50). Don’t know responses excluded. Note: Only Satisfied (7-10) responses shown
Note:    ▲ / ▼ indicates provisional voters is significantly higher or lower at 95% confidence when compared to the ordinary and early voters.




Awareness of not being on the roll
The majority of provisional voters were unaware that they were unenrolled before going into vote on election day (86%). 
Just a third of provisional voters were aware that they could be added to the roll on election day (35%), with the majority unaware (58%). 
	[bookmark: _Toc6487130]Figure 57: 	Awareness of being provisional voter

	■ Yes ■ No ■ Don’t know


	Q7	Were you aware you were not on the electoral roll before you went in to vote?
Q8	Were you aware that you could enrol and vote at a voting centre before you went in to vote?
Base: 	All provisional voters enrolled on voting day (n=50)






Source of awareness – being added to the roll
All provisional voters were asked how they found out they could be added to the electoral roll on election day. The majority found out on the day at the voting centre (59%), while one quarter saw information from the VEC prior to voting (23%). Only one in twenty were informed by friends and family (6%). 
[bookmark: _Toc6487131]Figure 58: 	Sources of awareness – Being added to the roll

Q9	How did you find out that you could enrol and vote at a voting centre?
Base: 	All provisional voters enrolled on the day (n=50)

Time taken to be added to the roll
Half of provisional voters recalled being added to the electoral roll in twenty minutes or less (53%), while two fifths recall the process taking upwards of twenty minutes (42%). One in twenty were unsure how long the process took (5%). 
	[bookmark: _Toc6487132]Figure 59: 	Time taken to be added to the roll
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	Q10	Approximately how many minutes did it take from the time you turned up at the voting centre to the time that you cast your vote? Please include any extra time taken to fill out the form so you could vote.
Base: 	All provisional voters enrolled on the day (n=50)




[bookmark: _Toc6486636]Services for voters with additional support needs
A series of questions were also dedicated to voters who may have required additional support when voting in the State election, including voters from Culturally and linguistically diverse (CALD) backgrounds or those with a disability. 
CALD voters
CALD voters are defined in this study as voters whose first language is not English.
Information from media in other languages
Two thirds of CALD voters had not seen any communications from the VEC in a language other than English prior to election day (67%), while a further fifth are unsure if they did (18%).
For those that did recall seeing VEC communications in other languages, non-English newspapers was the most common (7%), followed by radio (6%) or online (5%). It should be noted that VEC did not provide translated materials on the radio. 
[bookmark: _Toc6487133]Figure 60: 	Information from media in other languages

Q68	You mentioned that you speak <LANGUAGE> at home. Prior to election day, did you see or hear any of the following communications by the Victorian Electoral Commission? Please select all you saw or heard.
Base: 	All CALD voters (n=356)



Information in other languages at voting centre
The majority of CALD centres did not see information about the voting process at voting centres available in their first language (72%). Just one in ten CALD voters recalled seeing materials in their first language (11%). 
	[bookmark: _Toc6487134]Figure 61: 	Information in other languages at voting centre
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	Q69	Did you see any information in the voting centre about the voting process in <LANGUAGE>? 
Base: 	All CALD voters (n=356)


Helpfulness of information in other languages
For the one in ten who saw information in their first language, the great majority found this information to be helpful (81%), while one in six CALD voters thought the information they saw was not helpful (16%). 
	[bookmark: _Toc6487135]Figure 62: 	Helpfulness of information in other languages
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	Q70	How helpful was the information you saw in <LANGUAGE> at the voting centre? Please use a scale from 1 to 10, where 1 is ‘not at all helpful’ and 10 is ‘extremely helpful’.
Base: 	All CALD voters who had seen information in the voting centre about the voting process in other languages, don’t know responses excluded (n=32).




Required language assistance to vote
The majority of CALD voters did not require assistance when voting (89%). One in ten, however, did require additional assistance (10%). 
	[bookmark: _Toc6487136]Figure 63: 	Required language assistance to vote
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	Q71	Did you require assistance from another person when you voted? 
Base: 	All CALD voters (n=356)


Types of language assistance required
CALD voters that received assistance when voting were most commonly assisted by a family member or friend (47%). Being assisted by centre staff in English was the next most common form of assistance (41%). Only one in ten were helped by a staff member who spoke their first language (9%). 
[bookmark: _Toc6487137]Figure 64: 	Types of language assistance required

Q72	And what assistance did you require when you voted?
Base: 	All voters requiring voting assistance (n=34)

Awareness and usage of language lines
Just over three in five CALD voters were aware the VEC offers language lines to assist voters whose first language isn’t English (62%). However, the majority of CALD voters have not used these language lines (61%). Usage of language lines was minimal (1%).
Over one third of CALD voters were not aware that language lines existed at all (37%). 
	[bookmark: _Toc6487138]Figure 65: 	Awareness of language lines
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	Q73	Did you know the Victorian Electoral Commission has election language lines, so voters can get information about the election in languages other than English?
Q74	Did you call the <LANGUAGE> language line during the election?
Base: 	All CALD voters (n=356)


Usage of translated materials on website 
Similar to language lines, the majority of CALD voters did not use the VEC website to read materials translated into their first language (94%), with only a very small proportion doing so (3%). 
	[bookmark: _Toc6487139]Figure 66: 	Usage of translated materials on website
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	Q76	Did you visit the Victorian Electoral Commission website to read translated information in <LANGUAGE>? 
Base: 	All CALD voters (n=356)




Voters with disability
Voters with a disability were self-defined in the survey as being either blind or low-vision, in a wheelchair, having arthritis or impaired motor function or some other mobility restriction. Overall, 8% of all voters identified as having a disability. 
Needed assistance when voting
The majority of voters with a disability did not require assistance to vote during the State election (74%), leaving just over one in five who did require assistance (23%). 
	[bookmark: _Toc6487140]Figure 67: 	Needed assistance when voting

	

	Q78	Did you need any assistance when voting in this election due to your disability?
Base: 	All voters with disability (n=352)


Satisfaction with the assistance provided
For those voters who needed assistance due to their disability, the majority were satisfied with the help they received (60%), with up to two fifths extremely satisfied (43%). However, just over one in eight were dissatisfied with the assistance they received (15%). 
	[bookmark: _Toc6487141]Figure 68: 	Satisfaction with the assistance provided
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	Q79	Using a scale from 1 to 10 where 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’, were you satisfied or dissatisfied with the assistance you received?
Base: 	All voters with disability who needed any assistance from 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’, don’t know responses excluded (=111)


Voters with a disability who were dissatisfied with the assistance they received were asked to explain their dissatisfaction. Voters provided feedback about specific centres that were not well enough equipped to cater for their condition - for example, not having adequate seating to wait on, or failing to provide magnifiers. 
	“

	With chronic arthritis, I need to sit, also very limited hand functions with misshapen thumbs and finger. At Osborne Primary, the chair provided at disabled voting booth was very low, so I could not reach up to fill in paper. Either an ordinary table surface should be available with privacy partition on top of that OR higher chairs provided. Although I love voting, I found this experience very hard, left in tears.” Voted on election day

	“

	There was no magnifier available even though the booth said it had one.” 
Voted on election day

	“

	No facility or special line for elderly people – had to wait 45 min in line to get from school gate to hall.” Voted on election day

	“

	No help from staff or seats.” Voted on election day
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[bookmark: _Toc6486637]Demographics by key measures (all voters)
Key measures were selected from the survey for demographic comparison. Measures included overall satisfaction with services, recall of information and perceptions of quality for specific voting services such as voting centres. Responses to these questions were compared for voters of different genders, ages and locations. 
[bookmark: _Toc6486638]Demographic comparison – Overall satisfaction
Satisfaction with overall voting experience is consistent across gender and age, with only regional Victorians more like to report they were dissatisfied with their overall experience (8% vs. 6%). 
[bookmark: _Toc6473984]Table 1:	Demographic comparison – Overall satisfaction
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Gender
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Age
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Location

	
	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=3,530)
	(n=1,605)
	(n=1,885)
	(n=830)
	(n=1,141)
	(n=1,164)
	(n=2,302)
	(n=1,162)

	Net dissatisfied
	6%
	6%
	6%
	6%
	5%
	5%
	5%
	8%▲

	Neutral
	10%
	10%
	11%
	9%
	9%
	10%
	10%
	10%

	Net satisfied
	84%
	85%
	83%
	85%
	86%
	85%
	85%
	82%

	Q81	And considering all aspects of the 2018 election, how satisfied or dissatisfied were you with your overall voting experience? 
This includes the process leading up to the election and your experience voting. Please rate on a scale from 1 to 10, where 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’.
Base: 	All voters, don’t know responses excluded (n=3,530)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.




[bookmark: _Toc6486639]Demographic comparison – Information recall
Younger voters were significantly more likely to recall seeing VEC communications via VoterAlert (51%) and less likely to have seen them on free to air TV (33%). The reverse is true for older voters, who were more likely to have seen communication on free to air TV and less likely to see VoterAlert messages (36% and 32% respectively). 
Regional voters were also significantly more likely to have seen VEC communications on free to air TV (45%) and radio (33%) than other Victorians. 
[bookmark: _Toc6473985]Table 2:	Demographic comparison – Information recall
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Age
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Location

	
	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=2,959)
	(n=1,353)
	(n=1,576)
	(n=680)
	(n=983)
	(n=975)
	(n=1,947)
	(n=973)

	VoterAlert
	43%
	43%
	44%
	51%▲
	49%▲
	32%▼
	44%
	42%

	Free to air TV
	40%
	39%
	42%
	33%▼
	40%
	46%▲
	39%
	45%▲

	Radio
	29%
	28%
	29%
	27%
	32%▲
	27%
	28%
	33%▲

	Q19	And did you hear or see any communication anywhere else? Please select all that apply, include any you may have mentioned earlier.
Base: 	All voters, who saw communications from VEC (n=2,959)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486640]Demographic comparison – Information required
Younger voters were significantly more likely to require more information about voting in the election than older voters (17% vs. 11%). No other demographic differences are observed for information required.
[bookmark: _Toc6473986]Table 3:	Demographic comparison – Information required
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Gender
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Age
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Location

	
	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=3,549)
	(n=1,613)
	(n=1,895)
	(n=838)
	(n=1,142)
	(n=1,266)
	(n=2,314)
	(n=1,166)

	Yes
	14%
	13%
	14%
	17%▲
	13%
	11%▼
	14%
	13%

	No
	73%
	75%
	72%
	69%▼
	73%
	79%▲
	73%
	74%

	Don’t know
	13%
	12%
	13%
	14%
	14%
	10%▼
	13%
	12%

	Q29	Was there any additional information related to voting in the election that you would have liked to receive?
Base: 	All voters (n=3,549)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486641]Demographic comparison – Use of the VEC website
Significantly higher proportions of males (51%), younger (53%) and metropolitan voters (48%) were likely to both be aware of, and to have used the VEC’s website to get information about the election.
Conversely, females (40%), aged over 55 years (36%) and living in regional Victoria (36%) were significantly less likely to be both aware of and have used the VEC website. 
[bookmark: _Toc6473987]Table 4:	Demographic comparison – Website usage
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	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=3,549)
	(n=1,613)
	(n=1,895)
	(n=838)
	(n=1,142)
	(n=1,266)
	(n=2,314)
	(n=1,166)

	Aware and used
	45%
	51%▲
	40%▼
	53%▲
	47%
	36%▼
	48%▲
	36%▼

	Aware not used
	32%
	31%
	34%
	25%▼
	31%
	40%▲
	30%
	40%▲

	Not aware
	22%
	18%▼
	26%▲
	22%
	22%
	23%
	22%
	24%

	Q50	Did you know the Victorian Electoral Commission has a website, so voters could get information about the election?
Q51	Did you use the Victorian Electoral Commission website (vec.vic.gov.au) to get information about the election?
Base: 	All voters (n=3,549)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486642]Demographic comparison – Use of the VEC Election Guide
Reading the Election Guide varies by voter age, with older voters significantly more likely to have read the VEC Election Guide (51%) and significantly fewer younger voters having done so (33%). 
[bookmark: _Toc6473988]Table 5:	Demographic comparison – Election Guide
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	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=3,549)
	(n=1,613)
	(n=1,895)
	(n=838)
	(n=1,142)
	(n=1,266)
	(n=2,314)
	(n=1,166)

	Yes
	41%
	41%
	42%
	33%▼
	42%
	51%▲
	42%
	39%

	No
	53%
	54%
	52%
	60%▲
	54%
	45%▼
	52%
	56%

	Don’t know
	6%
	5%
	6%
	7%▲
	4%
	4%
	6%
	5%

	Q82	Do you recall reading the Election Guide prior to the Victorian state election? 
Base: 	All voters (n=3,549)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486643]Demographic comparison – Satisfaction with voting centres
Satisfaction with voting centres on the day of the election does not vary by any demographic factors. 
[bookmark: _Toc6473989]Table 6:	Demographic comparison – Satisfaction with voting centres
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Location

	
	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=2,526)
	(n=1,134)
	(n=1,369)
	(n=632)
	(n=884)
	(n=756)
	(n=1,639)
	(n=860)

	Net dissatisfied
	10%
	10%
	10%
	9%
	9%
	11%
	10%
	9%

	Neutral
	12%
	11%
	12%
	13%
	11%
	10%
	12%
	11%

	Net satisfied
	78%
	79%
	79%
	78%
	80%
	79%
	78%
	80%

	Q31	Was your experience at the voting centre this election satisfactory or unsatisfactory? Please rate on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Base: 	All ordinary voters, (n=2,526). Don’t know responses excluded
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486644]Demographic comparison – Satisfaction with early voting centres
Similar to voting in-person on election day, satisfaction with early voting centres does not vary by any demographic factors for early voters. 
[bookmark: _Toc6473990]Table 7:	Demographic comparison – Satisfaction with early voting centres
	
	
	[image: ]
Gender
	[image: ]
Age
	[image: ]
Location

	
	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=262)
	(n=127)
	(n=132)
	(n=59)
	(n=86)
	(n=81)
	(n=180)
	(n=74)

	Net dissatisfied
	7%
	6%
	8%
	5%
	7%
	6%
	7%
	7%

	Neutral
	6%
	5%
	7%
	7%
	9%
	5%
	7%
	4%

	Net satisfied
	87%
	89%
	86%
	88%
	84%
	89%
	86%
	89%

	Q31	Was your experience at the voting centre this election satisfactory or unsatisfactory? Please rate on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Base: 	All early voters, (n=262). Don’t know responses excluded
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.










[bookmark: _Toc6486645]Demographic comparison – Satisfaction for postal voters
Satisfaction with the overall voting experience does not vary by demographic factors for postal voters. 
[bookmark: _Toc6473991]Table 8:	Demographic comparison – Satisfaction for postal voters
	
	
	[image: ]
Gender
	[image: ]
Age
	[image: ]
Location

	
	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=357)
	(n=170)
	(n=181)
	(n=66)
	(n=87)
	(n=151)
	(n=244)
	(n=105)

	Net dissatisfied
	4%
	5%
	3%
	6%
	5%
	3%
	4%
	6%

	Neutral
	13%
	14%
	12%
	14%
	10%
	10%
	11%
	14%

	Net satisfied
	83%
	82%
	85%
	80%
	85%
	87%
	85%
	80%

	Q81	And considering all aspects of the 2018 election, how satisfied or dissatisfied were you with your overall voting experience? 
This includes the process leading up to the election and your experience voting. Please rate on a scale from 1 to 10, where 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’.
Base: 	All postal voters, don’t know responses excluded (n=357)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.





[bookmark: _Toc6486646]Demographic comparison – Likelihood to use email voting
The willingness to receive ballot papers by email does not vary by demographic factors for email voters. 
[bookmark: _Toc6473992]Table 9:	Demographic comparison – Likelihood to use email voting
	
	
	[image: ]
Gender
	[image: ]
Age
	[image: ]
Location

	
	Total
	Male
	Female
	Younger
	Mid
	Older
	Metro
	Regional

	
	(n=273)
	(n=135)
	(n=133)
	(n=71)
	(n=64)
	(n=100)
	(n=160)
	(n=90)

	Yes
	67%
	70%
	64%
	61%
	73%
	70%
	65%
	71%

	No
	15%
	16%
	14%
	13%
	13%
	17%
	17%
	13%

	Don’t know
	18%
	14%
	23%
	27%
	14%
	13%
	18%
	16%

	Q16 And would you choose to receive your ballot papers by email again? 
Base: 	All email voters (n=273)
Note:	▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the total.
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[bookmark: _Toc6486647]Appendix 1: Media tracking for young voters
In addition to an evaluation of services at the election, Colmar Brunton also tracked advertising awareness of VEC communications in the four weeks leading up to the State election among younger voters (18-29 years). Each week n=250 responses were collected from younger voters. 
Results were provided to the VEC to coincide with the launch of key elements of the media strategy. The results of this tracker are provided below based on the results from the end of the four-wave survey.
[bookmark: _Toc6486648]Recall of any VEC communications
Without prompting, over eight in ten (85%) younger voters state that they recall seeing any recent advertising related to the State election. Regional voters are more likely to recall VEC communications compared with voters in metropolitan areas. Voters aged 18-24 years are more likely to recall VEC communications compared with voters aged 25-29.
Recall climbed rapidly in the first three survey waves, though plateaued in the third wave – approximately two weeks before the election. 
[bookmark: _Toc6487142]Figure 69:	Awareness of any VEC communications

[bookmark: _Toc6486649]Recall of specific elements
The survey prompted younger voters with images of a TVC, a digital execution, and an outdoor execution. 
After this prompting, 43% of younger voters recall the TV advertising, 22% recall the outdoor execution, 43% recall the digital execution. Voters who speak a language other than English at home are more likely to recall digital media compared those who only speak English at home. Voters aged 18-24 years are more likely to recall outdoor posters and digital media compared to voters aged 25-29 years.
Free-to-air TV, advertising on social media, and general internet advertising are the most commonly recalled media (52%, 30% and 27% of those that recalled any communications respectively). Voters who only speak English at home are more likely to recall seeing or hearing the campaign via free-to-air TV when compared to voters who speak a language other than English at home.
[bookmark: _Toc6487143]Figure 70:	Top performing media (of those that recall)

Younger voters who recalled communications about the election were asked if they had taken any action as a result of seeing the campaign. Two in three (66%) had taken some form of action - 33% stated that they took no action. Most typically, actions included updating enrolment information (34%) and/or enrolling to vote (25%). Metropolitan voters are more likely to make an active enquiry by phone or email when compared to regional voters. 
All younger voters who had all been shown the communications were then asked about their perception of the effectiveness of the campaign. Younger voters most commonly perceive that the executions are effective in conveying the need to enrol or update your electoral roll information (45%), and the importance of voting (43%). Female voters were more likely to perceive the communications to be effective compared with male voters. Voters who only speak English at home are more likely to perceive that the executions are effective compared with voters who speak another language than English at home.


[bookmark: _Toc6486650]Awareness of election
Awareness of the election increased significantly in the lead up to the election. Four weeks prior to the election three in four young voters were aware of the election and this rose to nine in ten young voters in the week before the election (74% vs. 89%).
Awareness of the exact date also increased significantly among young voters. In the first wave just over a third of young voters were aware of the election date (37%). This rose to three in five young voters one week prior to the election (59%). 
(This question was not asked in the last wave of the survey which commenced on the day of the election).
[bookmark: _Toc6487144]Figure 71:	Awareness of the election



[bookmark: _Toc6486651]Impact on the importance of voting
For the final wave, over half of younger voters perceive that it is important for they themselves to vote in the election (net 55% important). When 'importance' ratings are considered in aggregate, sporadic demographic differences are observed with no clear pattern of response. 
Nearly seven in ten younger voters perceive that it is important for younger people in general to vote in the election (net 68%). No notable demographics were observed.
Similarly, six in ten (net 63%) younger voters perceive that voting makes a difference. No demographic differences were observed.
[bookmark: _Toc6487145]Figure 72:	Perceptions of voting

A second set of impact measures was asked for three of the four waves in the lead-up to the election – intention to vote and being enrolled to vote. No substantial change was seen for these measures suggesting a lack of communications impact. Between 75-78% of young voters stated they intended to vote, and were enrolled to vote across the three waves. 

Overall, these findings suggest that awareness of the VEC’s communications was very high (though it peaked approximately two weeks before the election). Further, the communications were effective in informing younger voters about the election itself.

However, it is less likely that the communications impacted on younger voters’ intention to vote, or their attitudes towards the importance of voting.



[bookmark: _Toc6486652]Appendix 2: Selected measures over time
Selected measures from the 2018 election were contrasted to findings from the 2014 State election.  Changes in the methodology used in 2018 limited the number of comparisons that could be made.  Comparative findings from the 2014 and 2018 online surveys of ordinary voters are presented below.  
[bookmark: _Toc6486653]Ordinary voters
Satisfaction with voting centres is consistent with the 2014 election, with over three in four ordinary voters satisfied with their experience at the voting centre.  
	[bookmark: _Toc6487146]Figure 73:	Satisfaction with voting centres over time

	

	Q31	Was your experience at the voting centre this election satisfactory or unsatisfactory? Please rate on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’.
Base: 	All ordinary voters, 2018 (n=2,526), 2014 (n=508). Don’t know responses excluded.
▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the previous election.





Satisfaction with voting centre staff has remained consistently high over time.  Similarly, perceptions of the privacy afforded by voting centres has also been consistent since 2014.  
However, compared to 2014 significantly fewer ordinary voters were satisfied with the ease of completing ballot papers (83%), the layout and organisation of voting centres (80%) and the signs outside voting centres (75%). 
	[bookmark: _Toc6487147]Figure 74:	Satisfaction with aspects of voting centres over time

	

	Q35	Here are several aspects relating to your experience at the voting centre. Please rate each of these on a scale from 1 to 10, where 1 is ‘extremely unsatisfactory and 10 is ‘extremely satisfactory’. Net figures (7-10 shown)
Base: 	Ordinary and early voters who attended the voting centre, 2018: (n=2,728-2,791) 2014: (n=501-506). Don’t know responses excluded.
Note:     ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the previous election.





Queuing at voting centres is very stable over time, approximately one third did not have to queue when voting at either the 2014 or 2018 elections (36% and 35% respectively). 
Two in five voters queued or 1-10 minutes (42% 2014, 41% 2018), with approximately one in five queueing for longer than 10 minutes at either election. 
	[bookmark: _Toc6487148]Figure 75:	Queuing at voting centres over time

	

	 Q32       Did you have to queue before you received your ballot papers?
Q33       And approximately how many minutes did you have to queue for?
Base: 	Ordinary and early voters, 2018: (n=2,809) 2014: (n=325). Don’t know responses excluded.
Note:     ▲ / ▼ indicates sub-group is significantly higher or lower at 95% confidence when compared to the previous election.





Awareness of any VEC communications has increased significantly compared to the State election in 2014, with nine in ten ordinary voters having seen communications from the VEC in 2018 (88%). 
	[bookmark: _Toc6487149]Figure 76:	Seen any VEC communications over time

	

	Q17	In the period leading into this election, did you see or hear any communications by the Victorian Electoral Commission?
Base: 	All ordinary voters, 2018 (n=2,544), 2014 (n=509)





Effectiveness of the VEC’s communications are stable over time, with seven in ten voters considering the communications to be effective across all time periods. 
	[bookmark: _Toc6487150]Figure 77:	Effectiveness of VEC communications over time

	

	Q21	How effective was the communication you saw or heard in providing you with relevant information about the election? Please use a scale from 1 to 10, where 1 is ‘extremely ineffective’ and 10 is ‘extremely effective’?
Base: 	All ordinary voters, who saw communications from VEC, excluding don’t know responses, 2018 (n=2,861), 2014 (n=431)





Effectiveness of the VEC’s Election Guide are stable over time, with nine in ten finding the Election Guide easy to understand in both 2014 and 2018 (94% and 92% respectively). 
	[bookmark: _Toc6487151]Figure 78:	Ease of understanding Election Guide

		

	Q25	Was the information in the Guide easy to understand? Please rate on a scale from 1 to 10, where 1 is ‘extremely difficult’ and 10 is ‘extremely easy’
Base: 	All ordinary voters, who saw Election Guide, excluding don’t know responses, 2018 (n=1,357), 
2014 (n=206)




	
Satisfaction with the information available on the VEC’s website is stable over time, with over four in five voters considering the communications to be effective across all time periods. 
	[bookmark: _Toc6487152]Figure 79:	Satisfaction with the VEC website over time

	

	Q52	Were you satisfied or dissatisfied with the information available on the website? Please use a scale from 1 to 10, where 1 is ‘extremely dissatisfied’ and 10 is ‘extremely satisfied’.
Base: 	All ordinary voters, who saw communications from VEC, excluding don’t know responses, 2018 (n=1,591), 
2014 (n=103)





Ease of finding information available on the VEC’s website is stable over time, with four in five voters considering it easy at both the 2014 and 2018 elections (82% and 80% respectively).  
	[bookmark: _Toc6487153]Figure 80:	Ease of finding information on the VEC website over time

	

	Q53	How easy was it to find information on the website? Please use a scale from 1 to 10, where 1 is ‘extremely difficult’ and 10 is ‘extremely easy’.
Base: 	All ordinary voters, who saw communications from VEC, excluding don’t know responses, 2018 (n=1,050), 
2014 (n=102)





Similar to satisfaction with the website generally, ease of using the Voting Centre Locator is stable over time, with over four in five voters considering it easy to use the Voting Centre Locator across all time periods. 
	[bookmark: _Toc6487154]Figure 81:	Ease of using the Voting Centre Locator over time

	

	Q56	How easy was it to use the Voting Centre Locator feature on the website? Please use a scale from 1 to 10, where 1 is ‘extremely difficult’ and 10 is ‘extremely easy’. 
Base: 	All ordinary voters, who used Voting Centre Locator, excluding don’t know responses, 2018 (n=753), 
2014 (n=60)




[bookmark: _Toc6486654]Other mode comparisons
VEC requested that additional time series measures were included in the final report. Specifically, the table presented below is shows findings for selected measures for the last three elections.  
However, the reader is strongly cautioned that these findings should not be taken at face value. The surveys conducted in 2018 were conducted online, whereas surveys in 2014 and 2010 used an intercept methodology[footnoteRef:1]. The change in methodology between the elections means that these numbers cannot be compared due to ‘mode effects’ – known differences in response patterns between a survey administered online vs. a survey administered in person.  Tests of significance are therefore not reported.  [1:  	Other time series analyses presented in this report were limited to online surveys conducted as part of the previous election.  ] 

[bookmark: _Toc6473993]Table 10:	Key metrics between year and mode
	
	
	Ordinary / absentee voters
	CALD voters
	Early voters
	Postal

	Heard VEC communications prior to election
	2018
	88%
	82%
	83%
	76%

	
	2014
	78%
	79%
	61%
	39%

	
	2010
	92%
	86%
	63%
	75%

	

	Effectiveness of VEC communications
	2018
	72%
	79%
	69%
	73%

	
	2014
	68%
	67%
	78%
	67%

	
	2010
	70%
	73%
	55%
	75%

	

	Received Election Guide (previously EasyVote)
	2018
	38%
	48%
	46%
	52%

	
	2014
	37%
	28%
	46%
	7%

	
	2010
	60%
	50%
	23%
	22%

	

	Aware of VEC website
	2018
	77%
	78%
	78%
	78%

	
	2014
	63%
	59%
	69%
	50%

	
	2010
	60%
	-
	64%
	54%

	

	Satisfaction with information available on VEC website 
	2018
	84%
	87%
	87%
	80%

	
	2014
	78%
	-
	83%
	75%

	
	2010
	74%
	-
	78%
	78%

	

	Satisfaction with voting centre
	2018
	78%
	88%
	87%
	-

	
	2014
	92%
	95%
	92%
	-

	
	2010
	91%
	86%
	95%
	-

	

	Voting method chosen for convenience
	2018
	-
	-
	63%
	42%

	
	2014
	-
	-
	39%
	26%

	
	2010
	-
	-
	-
	9%




[bookmark: _Toc6486655]Appendix 3: Weight factors
	Voting method
	Weight factor

	Ordinary voters, who voted in-person on election day
	0.73

	Early Voters, who voted in-person prior to election day
	5.31

	Postal voters, who received and returned their papers via post
	0.80

	Email voters, who received their papers via email and returned by post
	0.02

	Telephone Assisted Voters, who voted over the phone
	0.01





Extremely dissatisfied (1-2) 	
The information you received about how to complete your postal vote	The ease of the application process	1.6759776536312849E-2	1.6713091922005572E-2	3-4	
The information you received about how to complete your postal vote	The ease of the application process	2.5139664804469275E-2	2.7855153203342621E-2	5-6	
The information you received about how to complete your postal vote	The ease of the application process	8.9385474860335185E-2	8.9136490250696379E-2	7-8	
The information you received about how to complete your postal vote	The ease of the application process	0.28212290502793297	0.2618384401114206	Extremely satisfied (9-10)	
The information you received about how to complete your postal vote	The ease of the application process	0.58659217877094971	0.6044568245125348	


Extremely dissatisfied (1-2) 	Satisfaction	6.1224489795918366E-2	3-4	Satisfaction	6.1224489795918366E-2	5-6	Satisfaction	0.16326530612244899	7-8	Satisfaction	0.40816326530612246	Extremely Satisfied (9-10)	Satisfaction	0.30612244897959184	


Aware	Not aware	Don't know	0.56000000000000005	0.36	0.08	

Ordinary and Early voters	
Overall satisfaciton	Efficiency of the staff	Privacy when voting	Helpfulness of the staff	Ease of completing your ballot papers	Information available about how to vote	Signs outside indicating it was a voting centre	Layout and organisation inside	0.81510396268524909	0.86193950197755054	0.85902623582691773	0.8916898491976869	0.85616543106198317	0.82589744742499738	0.75059593083800835	0.83142822712511577	Provisional	[VALUE]▼

Overall satisfaciton	Efficiency of the staff	Privacy when voting	Helpfulness of the staff	Ease of completing your ballot papers	Information available about how to vote	Signs outside indicating it was a voting centre	Layout and organisation inside	0.7142857142857143	0.83333333333333326	0.8125	0.8125	0.77083333333333326	0.75555555555555554	0.68085106382978722	0.67346938775510212	


Ordinary	No queue	1-10 minutes	11-20 minutes	0.13	0.86	0.01	
Ordinary	No queue	1-10 minutes	11-20 minutes	0.35	0.57999999999999996	0.06	
Column3	
Found out on the day at the voting centre	Saw information from the VEC prior to going in to vote	Was told by friends or family	Other	Don't know	0.59222532319295662	0.22676496668944585	6.4735744405492665E-2	0.10852600660859028	7.7479591035142124E-3	

1-10 minutes	11-20 minutes	21-30 minutes	31 minutes +	Don't Know	0.15232633536128737	0.37914340085751536	0.27378113847836993	0.14709593498111703	4.7653190321709948E-2	

Column3	
In a 	<	language	>	 newspaper	On 	<	language	>	 radio	Online in 	<	language	>	Other	Don't know	None of these	6.741573033707865E-2	6.1797752808988769E-2	5.0561797752808994E-2	2.8089887640449441E-2	0.17696629213483145	0.6713483146067416	

Yes	No	Don't know	0.10674157303370788	0.7247191011235955	0.16853932584269665	

Not at all helpful (1-2)	Helpfulness	3-4	Helpfulness	0.15625	5-6	Helpfulness	3.125E-2	7-8	Helpfulness	0.25	Extremely helpful (9-10)	Helpfulness	0.5625	


Yes	No	Don't know	9.5505617977528101E-2	0.8904494382022472	1.404494382022472E-2	

Column3	
A family member or friend assisted you	A voting centre staff member assisted you in English	A voting centre staff member assisted you in 	<	LANGUAGE	>	Someone else	0.47099999999999997	0.41176470588235298	8.7999999999999995E-2	2.9000000000000001E-2	

Aware, did call	Not aware	Aware, did not call	1.404494382022472E-2	0.37359550561797755	0.61235955056179781	

Yes	No	Don't know	2.5280898876404497E-2	0.9382022471910112	3.6516853932584269E-2	

Yes	No	Don't know	0.22847405463778298	0.73540295197397298	3.6122993388245213E-2	

Extremely dissatisfied (1-2)	Satisfaction	0.12403597247340997	3-4	Satisfaction	2.9157588096367523E-2	5-6	Satisfaction	0.24769055560441317	7-8	Satisfaction	0.16919321870605053	Extremely Satisfied (9-10)	Satisfaction	0.42992266511975946	


Recalls any VEC communication	
Wave 1	Wave 2	Wave 3	Wave 4	0.38104723968848619	0.64	0.80641807514109121	0.84513564136185126	



Free to air TV 	
Wave 1	Wave 2	Wave 3	Wave 4	0.47699999999999998	0.4960629921259842	0.56418670966730422	0.51882316980970833	Internet - social media site	
Wave 1	Wave 2	Wave 3	Wave 4	0.313	0.24409448818897636	0.27783174030192603	0.295848253213021	Internet - general 	
Wave 1	Wave 2	Wave 3	Wave 4	0.26500000000000001	0.26771653543307083	0.21689812891969729	0.27165392671610261	



Aware of election	
Wave 1	Wave 2	Wave 3	Wave 4	0.74452838009889366	0.84799999999999998	0.88924491746152201	Aware of exact date	
Wave 1	Wave 2	Wave 3	Wave 4	0.37	0.52400000000000002	0.58875314808919965	



Importance of voting, self	
Wave 1	Wave 2	Wave 3	Wave 4	0.52236508538717419	0.52800000000000002	0.48618818792755031	0.55001303223176834	Making a difference	
Wave 1	Wave 2	Wave 3	Wave 4	0.58316086321708704	0.6160000000000001	0.58653290439510286	0.63132495428827573	



Ordinary	
2014	2018	0.77	0.78	

2014	[VALUE]

Helpfulness of the staff	Efficiency of the staff	Privacy when voting	Ease of completing your ballot papers	Information available about how to vote	Layout and organisation inside	Signs outside indicating it was a voting centre	0.86	0.84	0.85	0.88	0.82	0.85	0.83	2018	[VALUE]▼
[VALUE]▼
[VALUE]▼

Helpfulness of the staff	Efficiency of the staff	Privacy when voting	Ease of completing your ballot papers	Information available about how to vote	Layout and organisation inside	Signs outside indicating it was a voting centre	0.87624353362514928	0.85108910891089107	0.84615384615384615	0.83241106719367597	0.80792559644156892	0.80482977038796522	0.75404530744336573	

2014	[VALUE]

No queue	1-10 minutes	11-20 minutes	21-30 minutes	Dont know	0.36	0.41749011857707508	0.16699604743083005	5.7806324110671936E-2	2018	[VALUE]
[VALUE]▼
[VALUE]▼

No queue	1-10 minutes	11-20 minutes	21-30 minutes	Dont know	0.35207004846099993	0.41055892422385698	0.12772604820819061	0.09	1.7908386063167213E-2	

Ordinary	[VALUE]▲

2014	2018	0.79	0.88050314465408808	

Ordinary	
2014	2018	0.69	0.72	

 	
2014	2018	2014	2018	Ordinary	
2014	2018	0.94	0.92	

 	
2014	2018	2014	2018	Ordinary	
2014	2018	0.83	0.85	

 	
2014	2018	2014	2018	Ordinary	
2014	2018	0.82	0.79523809523809519	

 	
2014	2018	2014	2018	Ordinary	
2014	2018	0.87	0.88180610889774247	

Extremely dissatisfied (1-2) 	Satisfaction	2.6463323636165902E-2	3-4	Satisfaction	3.4656253141438512E-2	5-6	Satisfaction	0.10270332344135634	7-8	Satisfaction	0.3669795240663245	Extremely Satisfied (9-10)	Satisfaction	0.46919757571467563	


Aware	Not aware	Don't know	0.85	0.12	0.04	

Unprompted	<1%
<1%

Television	Mail/Post/ Flyer/Pamphlet (NFI)	Email	SMS/Text	Radio	Newspaper	Social media	Internet general	Billboards/ Outdoor advertising	Election Guide	VEC Website	Posters	Video-sharing sites	Music streaming sites	Internet search	Voters Voice App	Other/Elsewhere	Don't Know	None of these / NA	0.35183778323554549	0.31814318719765705	0.30772100731515573	0.25842700153049547	0.14964119353774186	0.11990100907257518	6.798760238967988E-2	6.1157621755081132E-2	3.5155422211415252E-2	1.7699879896798651E-2	1.4584462420060102E-2	1.1991520015067035E-2	8.4382141559325233E-3	5.891938662668135E-3	2.5510671116340256E-3	2.1905276761180507E-3	6.6612305992518162E-2	7.0858225088413964E-3	9.0983075309919587E-3	

Prompted	
Voter Alert	Free to air TV	Radio	Newspaper	Social media	Election Guide	Billboards/Outdoor advertising	Internet general	Victorian Electoral Commission website	Posters	Internet search	Video-sharing sites	Catch up TV	Music streaming sites	Victorian Electoral Commission hotline (131 832)	Voters Voice App	Elsewhere	0.43301559465878681	0.40113457402525105	0.28717388417018358	0.24294356190705485	0.20138495674782361	0.16215029144406962	0.1618451050327567	0.1610526047260403	0.15107105787585837	0.13792605616030965	0.12486679562941878	6.3070196381522003E-2	5.6201290370027107E-2	4.1704623352917969E-2	1.0813352166632787E-2	7.7387193592838646E-3	3.7210138908202968E-2	

Prompted	
Voter Alert 	Free to air TV	Radio	Newspaper	Social media	0.48839285714285713	0.43169642857142854	0.31741071428571427	0.28616071428571427	0.23616071428571428	

Prompted	
VEC website	Free to air TV	Radio	Newspaper	0.43870967741935479	0.3354838709677419	0.26451612903225807	0.26451612903225807	

Prompted	
Free to air TV	Newspaper	Voter Alert 	Radio	Internet general	0.41818181818181821	0.32	0.28000000000000003	0.27636363636363637	0.18545454545454546	

Prompted	
Free to air TV	Radio	VEC website	Newspaper	Voter Alert 	0.20588235294117649	0.19117647058823528	0.17647058823529413	0.11764705882352942	0.11764705882352942	

Prompted	
Voter Alert 	Free to air TV	Radio	Posters	VEC website	0.40549828178694158	0.30240549828178692	0.24054982817869416	0.21993127147766323	0.21649484536082475	

Prompted	
Voter Alert 	Free to air TV	Radio	Newspaper	Election Guide	0.37104072398190047	0.36651583710407237	0.24886877828054299	0.18552036199095023	0.17194570135746606	

Column3	
The date of the election	How to vote before election day	Enrolling to vote	Where to vote on election day	Your vote will help shape Victoria	The importance of voting	Where to find more information about the election	Instructions for completing ballot papers correctly	Assistance for Voting - By telephone	Close elections	Assistance for Voting - In a different language	Assistance for Voting - By downloading an app	Assistance for Voting - Taking someone to the booth	Other	Don't Know	None of these	0.67809630569841328	0.52157504541550881	0.51291930104880723	0.44095605124579068	0.37601653844934541	0.37436493928101816	0.3442636177312029	0.33893118464940536	5.7608864343818941E-2	5.6577070456043765E-2	5.621438184253319E-2	2.860099916999094E-2	2.813635825887488E-2	1.619556078397914E-2	4.7150846625006251E-2	8.9133848009965103E-3	

Column3	
The date of the election	Enrolling to vote	How to vote before election day	Where to vote on election day	The importance of voting	0.71607142857142858	0.53928571428571426	0.52455357142857151	0.48928571428571432	0.39553571428571432	

Column3	
The date of the election	How to vote before election day	Enrolling to vote	Instructions for completing ballot papers correctly	The importance of voting	0.65161290322580645	0.54838709677419351	0.4838709677419355	0.39354838709677414	0.37419354838709679	

Column3	
The date of the election	How to vote before election day	Enrolling to vote	Instructions for completing ballot papers correctly	The importance of voting	0.64	0.55636363636363628	0.46545454545454545	0.41818181818181821	0.41090909090909095	

Column3	
Assistance for Voting - By telephone	How to vote before election day	The date of the election	Enrolling to vote	Where to vote on election day	0.44117647058823528	0.42647058823529416	0.35294117647058826	0.33823529411764702	0.32352941176470584	

Column3	
The date of the election	How to vote before election day	Enrolling to vote	Where to vote on election day	The importance of voting	0.67353951890034369	0.5223367697594502	0.51890034364261173	0.50171821305841924	0.41924398625429554	

Column3	
The date of the election	How to vote before election day	Enrolling to vote	Where to vote on election day	Your vote will help shape Victoria	0.63800904977375561	0.52036199095022628	0.47511312217194573	0.39366515837104077	0.37104072398190047	

Extremely ineffective (1-2)	Effectiveness	5.8943700059137842E-2	3-4	Effectiveness	4.9394291166596098E-2	5-6	Effectiveness	0.18881290473840898	7-8	Effectiveness	0.3866606389369705	Extremely effective (9-10) 	Effectiveness	0.31618846509886611	


Column3	
More advertising (i.e. improve reach, new media types)	More information on candidates and parties	Information about how to complain	Clearer information	Other comments	More information on voter services (i.e. early voting, postal voting, assistance)	Don't Know	Effective (NFI)	Nothing / Not applicable	0.18714525185124134	8.3170203733405862E-2	6.9658024981966854E-2	6.7618999984535341E-2	3.9932363341127396E-2	2.9465276755676995E-2	9.4434990494135299E-2	0.1926870365522797	0.25903780994006687	

Read	Did not read	Don't know	0.41378457441718797	0.53044568742885023	5.5769738153925649E-2	

Yes	No	Don't know	0.93006682772920046	4.3804603798638722E-2	2.6128568472155288E-2	

Column3	
Where to vote	How to vote correctly	When to vote	What to do to vote before election day	Your electorate details	Assistance available (e.g. telephone, wheelchair access, etc.)	Other	0.30878760919772019	0.248281080141419	0.15867235177042016	0.15807837781106809	7.5902110482627835E-2	9.2537157795043526E-3	4.1024754817261415E-2	

Column3	
Where to vote	How to vote correctly	When to vote	Your electorate details	What to do to vote before election day	0.3658031088082902	0.26217616580310882	0.19896373056994818	9.3264248704663211E-2	4.9740932642487044E-2	

Column3	
How to vote correctly	When to vote	What to do to vote before election day	Your electorate details	Where to vote	0.39130434782608697	0.21739130434782608	0.21739130434782608	7.2463768115942032E-2	4.3478260869565216E-2	

Column3	
How to vote correctly	What to do to vote before election day	When to vote	Your electorate details	Where to vote	0.5161290322580645	0.18279569892473119	0.11827956989247312	6.9892473118279563E-2	5.3763440860215048E-2	

Column3	
Assistance available (e.g. telephone, wheelchair access, etc.)	How to vote correctly	What to do to vote before election day	Where to vote	When to vote	0.375	0.1875	6.25E-2	3.125E-2	3.125E-2	

Column3	
How to vote correctly	When to vote	Where to vote	Your electorate details	What to do to vote before election day	0.34705882352941175	0.28235294117647058	0.17647058823529413	9.4117647058823528E-2	7.0588235294117646E-2	

Column3	
Where to vote	What to do to vote before election day	How to vote correctly	When to vote	Your electorate details	0.32231404958677684	0.28099173553719009	0.15702479338842976	0.12396694214876033	5.7851239669421489E-2	

Strongly disagree (1-2) 	Usefulness	1.0965947637706856E-2	3-4	Usefulness	1.1087572046330221E-2	5-6	Usefulness	0.10174992569495248	7-8	Usefulness	0.33986985345163639	Strongly agree (9-10)	Usefulness	0.53632670116939851	


Yes	No	Don't know	0.6279348792771825	0.30863307216237967	6.3432048560457699E-2	

Extremely difficult (1-2)	Effectiveness	8.3596683703482753E-3	3-4	Effectiveness	1.339036000398079E-2	5-6	Effectiveness	5.9418096796532073E-2	7-8	Effectiveness	0.33480537942315669	Extremely easy (9-10)	Effectiveness	0.58402649540600582	


Column3	Better design, layout or presentation	More information on where to vote	More information on candidates and parties	Better explanation/more information on how to vote	More information on early voting 	Preference for digital/ online formats of the Guide 	More information about voting above/below the line on ballot paper	Release the Guide earlier	Other (Guide-related)	Other (General Commentary)	Don't Know	None/No further improvements	6.3877314510255634E-2	4.5193666482059101E-2	3.0950332563000407E-2	2.1964873801663152E-2	2.0908211015489616E-2	1.9648926887143637E-2	1.4660201869676988E-2	1.2329312824100838E-2	4.40403829598646E-2	3.0478314800765328E-2	0.11756384805321622	0.57354058480831271	

Yes	No	Don't know	0.14000919537291234	0.73335866485514156	0.12663213977194704	

Column3	
Information on candidates and parties	The responsibilities of the State (vs. Local or Federal)	Preferential voting	The way the votes are counted	Where to vote	How to vote	Proportional representation	When to vote	Information on postal voting	Information on early voting	Other	0.53336846635699742	0.28461775353486557	0.28289818901458375	0.26146489865585665	0.25602153906645714	0.23347310025017903	0.22657202476601776	0.13933529039291417	2.3590055218490447E-2	2.1283732040437861E-2	0.15021436173915614	

Column3	
Information on candidates and parties	Responsibilities of the State	Preferential voting	The way the votes are counted	Where to vote	How to vote	0.5995203836930455	0.32853717026378892	0.3117505995203837	0.30455635491606714	0.23501199040767384	0.23261390887290168	

Column3	
Information on candidates and parties	Responsibilities of the State	Preferential voting	The way the votes are counted	Where to vote	How to vote	0.54716981132075471	0.24528301886792453	0.18867924528301888	0.18867924528301888	0.18867924528301888	0.169811320754717	

Column3	
Information on candidates and parties	Preferential voting	How to vote	Proportional representation	Responsibilities of the State	Where to vote	0.51162790697674421	0.20930232558139536	0.20930232558139536	0.18604651162790697	0.16279069767441862	0.13953488372093023	

Column3	
Information on candidates and parties	How to vote	Preferential voting	Information on postal voting	Information on early voting	0.5	0.29166666666666669	8.3333333333333343E-2	8.3333333333333343E-2	4.1666666666666671E-2	

Column3	[VALUE]

Information on candidates and parties	How to vote	Responsibilities of the State	Where to vote	The way the votes are counted	When to vote	0.532258064516129	0.35483870967741937	0.33870967741935482	0.30645161290322581	0.25806451612903225	0.25806451612903225	

Column3	
Where to vote	Information on candidates and parties	Preferential voting	How to vote	Responsibilities of the State	The way the votes are counted	0.41379310344827586	0.41379310344827586	0.24137931034482757	0.24137931034482757	0.20689655172413793	0.20689655172413793	

Searched	Did not search	Don't know	0.510070384266188	0.48042487320971583	9.5047425240610932E-3	

Not aware	Aware, not used	Aware and used	0.22450132247076887	0.32373846254981486	0.4517602149793955	

Extremely dissatisfied (1-2)	Information available	1.8624492617328538E-2	3-4	Information available	2.846742640603982E-2	5-6	Information available	0.10054322418470328	7-8	Information available	0.41815469305293768	Extremely satisfied (9-10)	Information available	0.43421016373901267	


Extremely difficult (1-2)	Ease	2.0914538387953329E-2	3-4	Ease	3.3905412484520191E-2	5-6	Ease	0.11587317182418673	7-8	Ease	0.44694698427045532	Extremely easy (9-10)	Ease	0.38235989303290574	


Column3	
More information about political parties/candidates	Voting centre locator to be updated / user-friendly	Make the website load faster	Easier website navigation	More information when checking enrolment status	Improve website design/layout/presentation	More detailed information about voting/how to vote	Information needs to be updated /accurate /relevant for current Election	Other	None/No further improvements	0.284951226837171	0.23769977063798206	0.12491052049776558	0.10731265336712893	8.6923809767234309E-2	8.0883951282128302E-2	7.5015887933067557E-2	6.12600410828135E-2	4.9413815288577363E-2	1.9567047441963355E-2	

Yes	No	Don't know	0.66243996388326343	0.32034201072811191	1.721802538864042E-2	

Extremely difficult (1-2) 	Ease	1.2101803980280606E-2	3-4	Ease	1.5435400923761484E-2	5-6	Ease	6.8760973081974749E-2	7-8	Ease	0.33375148828579138	Extremely easy (9-10)	Ease	0.56995033372819937	


Yes	No	Don't know	0.35501761254511671	0.58874662766762886	5.6235759787218502E-2	

Column3	<1%
<1%

Election Guide	Victorian Electoral Commission website	Free to air TV 	VoterAlert	Radio	Newspaper articles	Internet - general	Internet - search	Internet - social media site	Posters	Outdoor advertising (billboards or tram/train stops)	Catch up TV	Internet - video-sharing websites	Internet - music streaming sites	Voters Voice App	Elsewhere	Don't Know	None of the above	0.24469730149488023	0.24423862534420115	0.19072975991868979	0.1586005451190611	0.13621808298605845	0.11036172524029024	8.3011120001165034E-2	6.9724912664855962E-2	5.6982984675997946E-2	5.6651707116252753E-2	4.8982015403765934E-2	2.5926353937753902E-2	7.1508368101203985E-3	2.85802387751099E-3	1.0502741261780584E-3	3.3585571085403311E-2	0.10681520130380708	2.0313604078732558E-2	

Yes	No	Don't know	6.5288402080023011E-2	0.92868426420928851	6.0273337106996529E-3	

Extremely dissatisfied (1-2)	Wait time	Courtesy	Information quality	6.3608782234041317E-2	6.2522131162960112E-2	0.24	3-4	Wait time	Courtesy	Information quality	1.701949441498014E-2	0.02	5-6	Wait time	Courtesy	Information quality	4.72959043266118E-2	0.10448778976819613	7.0000000000000007E-2	7-8	Wait time	Courtesy	Information quality	0.46087750192680799	0.33381619979723026	0.11	Extremely satisfied (9-10)	Wait time	Courtesy	Information quality	0.4111983170975595	0.49917387927161416	0.55000000000000004	


Extremely dissatisfied (1-2)	Ordinary	Early	4.0380047505938245E-2	3.4351145038167941E-2	3-4	Ordinary	Early	5.8986539984164692E-2	3.4351145038167941E-2	5-6	Ordinary	Early	0.11599366587490102	6.106870229007634E-2	7-8	Ordinary	Early	0.28820269200316706	0.25572519083969464	Extremely satisfied (9-10)	Ordinary	Early	0.49643705463182897	0.61450381679389321	


Column3	
Long queues/waiting times/slow service	Unhelpful /incompetent staff	Unwanted harrassment from campaign volunteers	Voting centre was understaffed	Lack of interest in the Election or voting in general	No shelter from the weather	Difficulties with electoral roll	Voting centre was inappropriate/inconvenient	Lack of parking	Lack of information on  candidates and parties	Poor layout and organisation of voting centre (i.e. inaccessibility)	Poor signage at the voting centre	Paper ballot is outdated, electronic voting preferred	Preferred party not an option on ballot/not enough representatives running for electorate	Voting centre was overcrowded	Other	Don't Know	None	0.42603074570968502	9.8015443330632196E-2	7.9628906563293342E-2	7.2154628819617594E-2	7.108876107573063E-2	4.6188012356876057E-2	4.5411544608498125E-2	3.8223657650266654E-2	3.7832044282658191E-2	3.4043194006415811E-2	2.9719043215044573E-2	2.7627278792231088E-2	2.0515552614399898E-2	1.9115795310154834E-2	1.2432614300607164E-2	2.3467353958007781E-2	5.1075517160447149E-3	0.1510497866930913	

Ordinary	No queue	1-10 minutes	11-20 minutes	21+ minutes	Don't Know	0.27830188679245282	0.41666666666666663	0.169811320754717	0.11713836477987422	1.8081761006289308E-2	
Ordinary	No queue	1-10 minutes	11-20 minutes	21+ minutes	Don't Know	0.50943396226415094	0.3622641509433962	6.0377358490566045E-2	4.9056603773584902E-2	1.8867924528301886E-2	
Extremely unsatisfactory (1-2) 	
Helpfulness of the staff	Efficiency of the staff	Privacy when voting	Ease of completing your ballot papers	Layout and organisation inside	Information available about how to vote	Signs outside indicating it was a voting centre	1.7059472402921171E-2	1.9842251401451672E-2	1.7719284204494191E-2	1.3407677571827098E-2	1.5393977606912317E-2	1.4808538173742893E-2	2.6758589667302969E-2	3-4	
Helpfulness of the staff	Efficiency of the staff	Privacy when voting	Ease of completing your ballot papers	Layout and organisation inside	Information available about how to vote	Signs outside indicating it was a voting centre	2.0956337048840496E-2	3.1406699776854223E-2	2.6564416029237713E-2	3.967919653422744E-2	3.4676577634675777E-2	3.2351255176382709E-2	6.3202312579350398E-2	5-6	
Helpfulness of the staff	Efficiency of the staff	Privacy when voting	Ease of completing your ballot papers	Layout and organisation inside	Information available about how to vote	Signs outside indicating it was a voting centre	7.0294341350561465E-2	8.6811546844151516E-2	9.6690063939356558E-2	9.0747694831968845E-2	0.11850121763329519	0.1269427592248725	0.1594431669153131	7-8	
Helpfulness of the staff	Efficiency of the staff	Privacy when voting	Ease of completing your ballot papers	Layout and organisation inside	Information available about how to vote	Signs outside indicating it was a voting centre	0.24459194592753886	0.24377873304636036	0.293966462251191	0.30465493824507556	0.33173822365836408	0.30588509004181275	0.27342966526416451	Extremely satisfactory (9-10)	
Helpfulness of the staff	Efficiency of the staff	Privacy when voting	Ease of completing your ballot papers	Layout and organisation inside	Information available about how to vote	Signs outside indicating it was a voting centre	0.64709790327011096	0.61816076893115601	0.56505977357569404	0.5515104928168747	0.49969000346672554	0.52001235738316365	0.47716626557384229	


Column3	<1%
<1%

Used the online Voting Centre Locator	Election Guide	Same as on previous occasions	Family/friends told me	Saw it when passing by	Advertisement in the newspaper	Called the call centre/hotline (131VEC)	Used the Voters Voice app	Other	0.32979421620500482	0.19967315964941537	0.19545153439563645	0.17707185673383827	0.1215172670467199	3.7841337069418196E-2	4.4129330874381686E-3	4.178322794723445E-3	7.499031985295114E-2	

Column3	
Centre was closer to my home	Not living in that electorate anymore	Meeting with friends/family	Shopping	In another part of the State for work or holiday, short term basis (1-2 days)	Family commitments	At work in another electorate and not able to attend my electorate	Other reasons	0.21842922845062657	0.21330710784678622	0.14831847914760393	0.11512188963646246	6.1978250193071599E-2	5.9749176081705595E-2	4.7723164607021709E-2	0.21128801337080783	

Column3	
It was more convenient for me to vote early instead of on election day	I did not want to be rushed / pressured	I was at work and not able to vote on election day	I was in another part of the state (e.g. holiday or work)	I was interstate (e.g. holiday or work)	I was unable to attend a voting centre on election day for health reasons (e.g. illness, in hospital or disability)	I was overseas (e.g. holiday or work)	I wanted to be able to vote in private	Other reasons	Don't Know	0.62641509433962261	0.12830188679245283	7.1698113207547168E-2	4.5283018867924525E-2	4.5283018867924525E-2	2.6415094339622639E-2	2.6415094339622639E-2	1.5094339622641511E-2	9.056603773584905E-2	7.5471698113207556E-3	

Column3	<1%

Visited the Victorian Electoral Commission website	Family and friends / word of mouth	Emailed the Victorian Electoral Commission	Called Victorian Electoral Commission hotline	Elsewhere	Don't Know	0.7289377289377289	0.12454212454212454	8.4249084249084255E-2	4.3956043956043959E-2	5.1282051282051287E-2	3.6630036630036626E-3	

Column3	<1%

Determination to vote even though overseas/interstate	Unable to get to an overseas/interstate voting centre	Convenience	Avoiding a fine	Other reasons	Don't know	0.48717948717948717	0.34065934065934067	0.21978021978021978	5.1282051282051287E-2	6.2271062271062272E-2	3.6630036630036626E-3	

Extremely unsatisfactory (1-2) 	
Receipt of password email	Receipt of ballot papers and declaration form	Ease of the application process	Completion of vote	How long the process took	Printing of ballot papers	Folding and postage of ballot papers	3.1007751937984499E-2	7.4626865671641798E-2	6.3197026022304842E-2	5.2238805970149259E-2	4.779411764705882E-2	9.6296296296296297E-2	0.15808823529411764	3-4	
Receipt of password email	Receipt of ballot papers and declaration form	Ease of the application process	Completion of vote	How long the process took	Printing of ballot papers	Folding and postage of ballot papers	4.2635658914728675E-2	4.8507462686567165E-2	8.5501858736059477E-2	7.4626865671641798E-2	0.10294117647058824	8.8888888888888892E-2	0.13235294117647059	5-6	
Receipt of password email	Receipt of ballot papers and declaration form	Ease of the application process	Completion of vote	How long the process took	Printing of ballot papers	Folding and postage of ballot papers	9.3023255813953487E-2	0.12686567164179105	0.11524163568773234	0.1492537313432836	0.18014705882352941	0.15185185185185185	0.23897058823529413	7-8	
Receipt of password email	Receipt of ballot papers and declaration form	Ease of the application process	Completion of vote	How long the process took	Printing of ballot papers	Folding and postage of ballot papers	0.2868217054263566	0.30597014925373134	0.33457249070631967	0.29850746268656719	0.32352941176470584	0.27037037037037037	0.26838235294117646	Extremely satisfactory (9-10 )	
Receipt of password email	Receipt of ballot papers and declaration form	Ease of the application process	Completion of vote	How long the process took	Printing of ballot papers	Folding and postage of ballot papers	0.54651162790697672	0.44402985074626861	0.40148698884758366	0.42537313432835822	0.3455882352941177	0.3925925925925926	0.20220588235294115	


Column3	Able to vote entirely online	Easier printing/assembling of papers	Easier to receive emails/ballots/forms	Clearer instructions	Free postage/allow reimbursement for costs to post vote	Easier application for email ballot papers	Other 	Nothing / None needed	0.23529411764705882	0.16470588235294115	4.7058823529411764E-2	3.5294117647058823E-2	3.5294117647058823E-2	2.3529411764705882E-2	8.2352941176470573E-2	2.3529411764705882E-2	

Yes	No	Don't know	0.67032967032967039	0.14652014652014653	0.18315018315018314	

Column3	Postal application / Election Guide	Vision Australia staff or materials	Victorian Electoral Commission hotline	Word of mouth / Friends or family told me	Victorian Electoral Commission website	Blind Citizens Australia staff or materials	Other radio	Television advertisement	Other website	Communication from disability group	Vision Australia Radio	Social media	Other	Don't Know	0.19811320754719999	0.17924528301886791	0.169811320754717	0.15094339622641509	0.12264150943396226	6.6037735849056603E-2	4.716981132075472E-2	3.7735849056603772E-2	3.7735849056603772E-2	2.8301886792452827E-2	9.433962264150943E-3	9.433962264150943E-3	0.1132075471698	4.716981132075472E-2	

Column3	
Ordinary vote	Postal vote	Early vote	Electronically Assisted Voting	Braille ballot papers	Other	Don't Know	0.48113207547169812	0.35849056603773582	0.13207547169811321	6.6037735849056603E-2	2.8301886792452827E-2	0.11320754716981131	1.8867924528301886E-2	

Extremely unsatisfactory (1-2) 	
Your satisfaction with Telephone Assisted Voting overall	How convenient Telephone Assisted Voting was	The length of the call with the operator	The length of time you had to wait to speak to an operator	How your vote was kept confidential	9.433962264150943E-3	9.433962264150943E-3	1.9047619047619046E-2	2.8571428571428571E-2	1.0101010101010102E-2	3-4	
Your satisfaction with Telephone Assisted Voting overall	How convenient Telephone Assisted Voting was	The length of the call with the operator	The length of time you had to wait to speak to an operator	How your vote was kept confidential	2.8301886792452827E-2	1.9047619047619046E-2	9.5238095238095229E-3	5-6	
Your satisfaction with Telephone Assisted Voting overall	How convenient Telephone Assisted Voting was	The length of the call with the operator	The length of time you had to wait to speak to an operator	How your vote was kept confidential	2.8301886792452827E-2	3.7735849056603772E-2	1.9047619047619046E-2	3.8095238095238092E-2	8.0808080808080815E-2	7-8	
Your satisfaction with Telephone Assisted Voting overall	How convenient Telephone Assisted Voting was	The length of the call with the operator	The length of time you had to wait to speak to an operator	How your vote was kept confidential	9.4339622641509441E-2	9.4339622641509441E-2	0.16190476190476188	0.17142857142857143	8.0808080808080815E-2	Extremely satisfactory (9-10)	
Your satisfaction with Telephone Assisted Voting overall	How convenient Telephone Assisted Voting was	The length of the call with the operator	The length of time you had to wait to speak to an operator	How your vote was kept confidential	0.839622641509434	0.85849056603773588	0.78095238095238106	0.75238095238095237	0.82828282828282829	


Ordinary	No queue	1-10 minutes	11-20 minutes	0.96	0.02	0.02	
Ordinary	No queue	1-10 minutes	11-20 minutes	0.96	0.01	0.03	
A lot worse	Change in quality	2.970297029703E-2	A little worse	Change in quality	1.980198019802E-2	Neither	Change in quality	0.24752475247520001	A little better	Change in quality	7.920792079208E-2	A lot better	Change in quality	0.6237623762376	


Column3	More information on political parties/candidates	More advertising/increase awareness for TAV	Improve operator service	Preference for electronic/online voting	More accessibility services for other voting options	Confirmation that they have voted	Other	None needed	4.716981132075472E-2	4.716981132075472E-2	4.716981132075472E-2	3.7735849056603772E-2	3.1578947368421054E-2	1.8867924528301886E-2	6.6037735849060003E-2	0.75471698113206998	

Extremely unimportant (1-2)	Importance	0.14423076923076925	3-4	Importance	1.9230769230769232E-2	5-6	Importance	8.6538461538461536E-2	7-8	Importance	8.6538461538461536E-2	Extremely important (9-10)	Importance	0.66346153846153799	


Column3	
More convenient	Interstate (holiday or work)	General postal voter	Health reasons (illness, in hospital or disability)	Overseas (holiday or work)	At work on Election Day	In another part of the State (holiday or work)	Received an application in the mail from a political party	Other reasons	0.4182825484764543	0.16897506925207759	0.10526315789473685	9.141274238227147E-2	6.0941828254847646E-2	5.5401662049861501E-2	4.1551246537396128E-2	4.1551246537396128E-2	7.2022160664819937E-2	

Column3	
Applied on the VEC website	Application was sent by a political party	Received as General Postal Voter (GPV)	Collected a form from a Post Office	Called VEC's election hotline (131VEC)	Other	Don't Know	0.63157894736842102	0.15789473684210525	0.10803324099722993	4.7091412742382273E-2	2.2160664819944598E-2	2.4930747922437674E-2	2.7700831024930751E-2	
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